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Introduction: Overview of Camel dairy market in China research report CHAPTER 1

•	 In the past 5 years, the average 
annual growth rate of China’s camel 
dairy market was 5.53 percent;

•	 Raw milk is in short supply, and the 
import demand is as high as  
470 000 tonnes;

•	 Complete range of dairy products, 
mainly camel milk powder, 
accounting for 68 percent of the 
market;

•	 Sales are still dominated by physical 
retail stores, and online sales are 
growing rapidly, with an increase of 
up to 300 percent.

OVERVIEW OF INDUSTRY 
DEVELOPMENT

•	 Increase the milk source base, 
improve the quality of dairy 
products, innovate and develop 
personalized and diversified 
products;

•	 Strengthen the publicity of 
dairy consumption, increase 
consumer confidence and 
stimulate dairy consumption;

•	 The construction and 
innovation of marketing 
channels can reduce the cost 
of logistics distribution and 
marketing.

CHALLENGES AND 
OPPORTUNITIES

The following is a summary of the main contents of the research on the development 
of China’s camel milk products market:

Industry scale and growth rate: 
By the end of 2021, there will be 424  700 humped camels in China, and the number 
of camels on hand will increase year by year. In the past five years, the average annual 
growth rate of China’s camel dairy products market is 5.53 percent, which has maintained 
rapid growth. In 2021, the total sales (output value) of China’s camel dairy products are 
USD 751.3 million. The growth rate of market demand is significantly higher than that 
of other countries in Europe, Africa and Asia, and there is still a large space for market 
growth in the future. In the next few years, the consumption of camel milk products will 
continue to increase. It is estimated that there is at least 470 000 tonnes of camel milk 
demand in the domestic market.

Market concentration and brand development: 
At present, there are more than 100 registered camel milk enterprises in China, mainly 
concentrated in Inner Mongolia and Xinjiang, and there are more than 3 000 camel milk 
brand stores. Now, China’s camel dairy products are mainly milk powder, accounting for 
68 percent of the market.

Cost and price:
The production cost of camel milk is about ten times of the price of cow milk. In 2021, the 
purchase price of raw camel milk is 25 yuan/kg. The selling price of liquid milk is between 
200 to 300 yuan/kg. The terminal price of different brands of camel milk powder varies 
greatly. The average price of the top ten brands of camel milk powder is 1 989 yuan/kg.

Since the twenty-first century, with the development and upgrading of camel milk 
industry, the increasing health awareness of consumers and the improvement of food 
consumption expenditure capacity have stimulated the rapid growth of global demand 
for camel milk, and the market demand for camel dairy products in China has grown 
rapidly in the past five years. This report is written after full investigation and research on 
China’s camel milk and its market. 



8

Research Report on Camel Dairy Market in China

Changes in sales channels and current situation: At the present stage, the sales of camel 
dairy products are still dominated by physical retail stores, while online sales are growing 
faster due to low cost, convenience and rapidity. In 2021, the online sales of pure camel 
milk powder accounted for 16 percent, with an increase of more than 300 percent, and 
there is still a lot of room for growth. Camel dairy products are mainly sold offline on 
Taobao, JD.COM, Tik Tok and Kwai live broadcast platforms, of which Taobao has the 
highest proportion of sales, accounting for 64 percent.

China’s camel milk market has a good development momentum at the present 
stage, but also faces many challenges. The main challenges in the next stage are as 
follows:

Improve the quality of camel milk products: 
The main sources of camel milk are dairy enterprises, farmers, cooperatives and other 
production and operation entities, and it is difficult for the physical and chemical 
indicators such as milk protein, milk fat, somatic cell count and total bacterial count of 
raw milk. Although the milk source base has large investment, long construction period 
and poor short-term profitability, only by building the milk source base, changing the 
asset structure, forming a strong supply line, and innovating in the individualization and 
diversification of products, can the camel industry develop more steadily and sustainably 
in the long run.

Strengthen the publicity of dairy products consumption: 
The publicity of camel milk as a characteristic dairy product needs to be further 
strengthened. Camel dairy industry should publicize the nutritional value of camel milk 
and its importance to human health to consumers in various forms, and understand the 
opinions and requirements of consumers on camel milk and dairy products. Through 
extensive publicity and high-quality product, we can enhance consumer confidence, 
stimulate the consumption of camel dairy products, and promote the healthy 
development of the camel industry.

Construction and innovation of marketing channels: 
The price of camel milk is much higher than that of cow milk because of its small output. 
At present, the logistics and distribution costs, sales costs and marketing costs of dairy 
enterprises are increasing, which directly leads to the costs increase of products. The 
rising cost of sales not only affects the interests of enterprises, but also damages the 
interests of consumers. The establishment of a complete logistics distribution service 
platform, the construction and innovation of marketing channels can effectively reduce 
the cost of logistics distribution and marketing.
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OVERVIEW OF THE CAMEL 
INDUSTRY IN CHINA

2
2.1.	 Distribution and population of camels in China
2.2.	 Camel breeds in China
2.3.	 Different types of camel milk products
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2.1. � DISTRIBUTION AND POPULATION OF  
CAMELS IN CHINA

China is one of the main producing areas of Bactrian camels in the world. By the end of 
2021, there are 424 700 humped camels in China, mainly distributed in Inner Mongolia 
Autonomous Region, Xinjiang Uygur Autonomous Region, Gansu Province and Qinghai 
Province, and with the development of camel milk industry, the number of camels on 
hand has increased year by year (as shown in Figure 1).
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Figure 1. Changes in the number of camels in China in the past 10 years

Camels in Inner Mongolia are mainly distributed in Alxa League, Bayannaoer City, 
Wulanchabu City and Xilingol League. The number of camels in Inner Mongolia is 
gradually increasing from the east to the west, and Alashan League in the west is the most 
concentrated camel producing area. Camels are widely distributed in Xinjiang, mainly 
in Altay, Tacheng, Ili, Aksu, Kashi, Hotan and Hami. The number of camels in northern 
Xinjiang is more and more concentrated than that in southern Xinjiang. Camels in 
Qinghai Province are mainly distributed in the area centred on Haixi Mongolian-Tibetan 
Autonomous Prefecture. The eastern part of the Hexi Corridor in Gansu Province has 
good natural conditions. Camels are distributed in Jiuquan, Wuwei and Zhangye, mainly 
in Aksai Kazakh Autonomous County and Subei Mongolian Autonomous County.

In recent years, the number of camel breeding in Xinjiang and Inner Mongolia has been 
increasing year by year, while the number of camel breeding in Gansu and Qinghai is 
relatively stable (as shown in Figure 2). In 2021, Xinjiang has 197 600 peaks, Inner Mongolia 
has 180 100 peaks, Gansu has 35 000 peaks and Qinghai has 12 000 peaks. In terms of 
quantity, the number of camels in Xinjiang accounts for 46.53 percent of the total number 
of camels in China, and that in Inner Mongolia accounts for 42.24 percent.
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Figure 2. Changes in the number of camels in the main distribution areas

2.2.  CAMEL BREEDS IN CHINA 

There are five breeds of camel in China: Alxa Bactrian camel, Sonid nBactrian camel, 
Tarim Bactrian camel, Junggar Bactrian camel, and Qinghai Bactrian camel. 

Junggar bactrian camel
Sonid bactrian 

camel

Alxa bactrian 
camel

Qinghai bactrian 
camel

Tarim bactrian 
camel

Figure 3. Distribution of camel breeds in China
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2.2.1. Alxa Bactrian camel
The central distribution area of Alxa Bactrian camels is located in Badain Jilin Desert 
and Tengger Desert of Alxa League of Inner Mongolia, as well as the surrounding Alxa 
right banner, Alxa left banner and Ejina banner. It extends to Bayannur in the east and 
Mazong Mountain in Subei Mongolian Autonomous County, Jiuquan, Gansu Province in 
the west. It is also distributed in Aksay Kazak Autonomous County. In 1981, the population 
of Alxa Bactrian camels reached 307 700 heads, and created the highest level in history. 

However, due to the deterioration of natural ecological environment, market impact 
and other reasons, the number dropped sharply to 61 000 in 2002. However, since 2010, 
with the rise of camel dairy industry, the number of Alxa Bactrian camels has begun to 
increase year by year. By the end of 2021, the number has increased to 157 000 heads. The 
lactation period of Alxa Bactrian camels is 14 to 16 months, and the average daily milk 
yield is 2 to 3.5 kg.

Figure 4. Alxa Bactrian camel

2.2.2. Sonid Bactrian camel
Sonid Bactrian camels are mainly distributed in Xilingol league, Inner Mongolia, with the 
central distribution area in Sonid left banner and Sonid right banner, as well as Baotou, 
Ulanchap, Hohhot, Hulunbeir, Tongliao and Chifeng etc. At present, the number of Sonid 
Bactrian camels is about 18 000. The average daily milk yield is 1.5 to 2 kg. From August 
to November, there is a large amount of milk, which can be milked up to 3.5 kg, and the 
lactation period can reach 14 months.

Figure 5. Sonid Bactrian camel
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2.2.3. Qinghai Bactrian camel
The Qinghai Bactrian camel is distributed in the Qaidam Basin, so it is also called the 
Qinghai Bactrian camel. It is mainly concentrated in Wulan, Duran and Golmud counties 
(cities) in the Qaidam Basin. The number of Qinghai Bactrian camels was 27 400 at the 
end of 1980, 18 500 in 1992, 5 400 in 2005, 6 700 in 2015, and 12 000 in 2021. The average 
daily milk yield is 2 to 3.5 kg.

Figure 6. Qinghai Bactrian came

2.2.4. Tarim Bactrian camel
The central distribution area of the Tarim Bactrian camel is located at the edge of the 
Tarim Basin in Xinjiang, mainly distributed in Aksu, Bayingolin Mongolian Autonomous 
Prefecture, Kashi, Hotan, Aksu and other regions in southern Xinjiang. The number of 
Tarim Bactrian camel accounts for 32 percent of the total number of camels in Xinjiang, 
with an average lactation period of 12 months. The average daily milk yield is 1 to 2kg.

Figure 7. Tarim Bactrian camel

2.2.5. Junggar Bactrian camel
The central distribution areas of Junggar Bactrian Camels are Fuyun County, Tacheng, 
Mulei, Ili, Altay, Balikun and Yiwu Basin in Xinjiang. In 2021, its number accounts for 68 
percent of the total number of camels in Xinjiang. The average daily milk yield of Junggar 
Bactrian camel is 2 to 2.4 kg, and that of supplementary feeding is 3.5 to 4 kg. Among 
them, the milk yield of camels from Mulei is high, and the daily milk yield can reach 4 to 
5kg.
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Figure 8. Junggar Bactrian camel

2.3.  DIFFERENT TYPES OF CAMEL MILK PRODUCTS

2.3.1. Camel milk powder
Camel milk powder with raw camel milk as raw 
material, full fat, degreased or partially degreased, 
through sterilization, concentration, drying and 
other processes made of powder products. Often 
maintain the colour and flavour of camel milk, 
nutrition components are also maximized to retain, 
but also a lot of camel milk products production 
raw materials.

2.3.2. Formulated camel milk powder
Formulated camel milk powder with raw camel 
milk or its processed products as the main raw 
materials, add other raw materials, add or do not 
add food additives and nutritional fortification 
agent, through the dry process or wet process to 
produce camel milk solid content is not less than 
70 percent powder products. Formulated camel 
milk powder is often produced for some special 
consumers, increasing the camel milk powder 
appetite.

2.3.3. Fermented camel milk
Fermented camel milk with raw camel milk 
or recovered camel milk as raw materials, 
after sterilization, inoculation of starter culture 
fermentation products with reduced pH value. 
Fermented camel milk contains probiotics, which 
can maintain the balance of human intestinal flora 
and ensure good intestinal digestion.
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2.3.4. Liquid camel milk
Liquid camel milk with raw camel milk as raw 
material, with or without the addition of restored 
camel milk, in the continuous flow state, after 
sterilization treatment, and then through aseptic 
filling and other processes made of liquid products, 
generally short storage time.

2.3.5. Camel milk tablet 
Camel milk tablet is made of raw camel milk as 
raw material. The fermented camel milk tablet is 
made of fermented camel milk as raw material. 
They are easy to carry and taste great.

2.3.6. Camel milk chocolate
Camel milk chocolate with cocoa products and/
or white sugar as the main raw materials, camel 
dairy products, food additives, through a specific 
process to maintain a solid or semi-solid state of 
food at room temperature. The taste is mellow and 
the aroma is pleasant.

2.3.7. Camel milk ice cream
Camel milk ice cream with drinking water, camel 
milk and/or dairy products, egg products, fruit 
products, soy products, sugar, edible vegetable 
oil and so on one or more of the raw materials, 
add or do not add food additives and/or food 
nutrition fortification, by mixing, sterilization, 
homogenization, cooling, aging, freezing, 
hardening and other processes made of volume 
expansion of frozen drinks. Compared with milk 
ice cream, its nutritional value is higher and less calories, good taste.
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3.1. � MARKET DEVELOPMENT OF CAMEL DAIRY 
PRODUCTS IN CHINA

In the past five years, the market demand for camel dairy products in China has grown 
rapidly (as shown in Figure 9). In 2021, the total sales (output value) of camel dairy 
products in China was USD 751.3 million, up 35.1 percent from USD 556 million in 2016, 
with an average annual growth rate of 5.53 percent. The growth rate of market demand is 
significantly higher than that of other countries in Europe, Africa and Asia. In the future, 
with China’s per capita GDP exceeding USD 10 000 and the number of middle-income 
groups exceeding 400 million, the strong domestic demand potential will bring more 
market growth space for camel dairy products in the Chinese market. In the next few 
years, the consumption of camel milk products will continue to increase, domestic camel 
milk raw materials and products will be in short supply, there is still a large import space.
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Figure 9. Market sales (output value) of dairy products in China from 2016 to 2021

3.2. � TOP MANUFACTURERS OF CAMEL MILK  
PRODUCTS IN CHINA

According to the survey, there are more than 100 registered camel milk enterprises in 
China (mainly distributed as shown in Figure 10), mainly concentrated in Inner Mongolia 
and Xinjiang, and a few enterprises in Hebei, Gansu and Qinghai (the introduction of top 
camel milk manufacturers is shown in Appendix 1). Among them, most enterprises have 
their own production workshops and brand products. At the same time, there are nearly 
3 000 camel milk brand stores in major cities in China.
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Figure 10. Distribution of major camel milk producers

3.3. � SPECIES AND GROWTH RATE OF CAMEL DAIRY 
PRODUCTS IN CHINA

At present, the categories of 
camel dairy products in China are 
relatively complete, including pure 
camel milk, flavour camel milk, 
camel milk powder, camel milk 
ice cream, fermented products 
of camel milk and camel milk 
chocolate. China’s camel dairy 
products are mainly milk powder, 
accounting for 68 percent of the 
market. From a global perspective, 
camel liquid milk accounts for the 
highest proportion, accounting for 
41 percent of the total camel dairy 
market in 2021.

Camel milk 
fermented products

Camel milk 
chocolate

Camel milk 
powder

Pure camel milk

Ice cream

Flavored camel 
milk

Figure 11. Types of camel milk products
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Figure 12. Global market share of camel milk products

Formula camel milk powder, pure camel milk powder, pure liquid milk and camel milk 
tablets are the products with the largest sales volume and proportion of camel dairy 
products in China, among which camel milk powder accounts for the largest market 
share because of its easy preservation, transportation and convenience. Compared with 
the global market share of camel milk products, China’s pure camel milk powder still has 
a lot of space for growth (as shown in Figure 13). In recent years, although formula milk 
powder is more active in the domestic market, the growth rate of formula milk powder 
has gradually slowed down due to low sales profits, product credit and other reasons, 
while the growth rate of pure camel milk powder has increased rapidly, indicating that 
consumers’ acceptance of pure camel milk powder has gradually increased.

5%

27%

20%

48%
	 Camel milk tablets
	 Pure camel milk powder
	 Formula camel milk powder
	 Pure camel milk

Figure 13. Proportion of camel milk products in China

According to the “2021 Tmall Adult Milk Powder Industry Trend Report” jointly released 
by the First Financial Business Data Center and Tmall Food, pure camel milk powder rose 
rapidly in 2021, with an increase of more than 300 percent, and became a leader in the 
dairy market. The sales amount on the e-commerce platform accounts for 16 percent 
(Figure 14). Among them, pure camel milk powder has the highest sales volume in camel 
dairy products by virtue of its high nutritional value, easy to carry and edible by all people. 
Compared with offline, online sales price is low, convenient and fast, and it has become 
the main sales channel.
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Figure 14. Proportion of sales amount of camel milk products on e-commerce platform

3.4. � COST AND PRICE OF CAMEL DAIRY PRODUCTS

The lactation time of female camel is short, and the requirement for milking is high, 
which significantly increases the production cost of camel milk. The price of raw camel 
milk in China is about 10 times that of cow milk. Influenced by many factors, such as 
labour costs, feed prices, climate change and sharp increase in demand, the purchase 
price of raw camel milk in China has fluctuated greatly in recent years. From 2014 to 2021, 
the purchase price of Chinese raw material camel milk fluctuated between 25 and 50 
yuan (as shown in Figure 15).

C
am

el
 m

ilk
 (y

u
an

/k
g

)

60

50

0
2014

30 32
35

42

48 50

35

25

2015 2016 2017 2018 2019 2020 2021

10

20

30

40

Figure 15. Purchase price trend of raw material camel milk in China

The sales expenses of camel milk and its dairy products mainly include raw material cost, 
labour cost, energy cost, equipment depreciation cost and marketing cost. Because of 
the unique living environment of camels, the milk production is scarce and the output is 
very low, the price of raw milk and finished products of camels is obviously higher than 
that of other livestock breeds. In 2021, the purchase price of raw camel milk is about 25 
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yuan/kg, plus other expenses, the selling price range is 200 to 300 yuan per kilogram. 
About 9 kilograms of camel milk can produce 11 kilograms of camel milk powder, the raw 
material cost of each kilogram of camel milk powder is 225 yuan, plus other expenses, 
the selling price range is from 1 660 to 3 000 yuan per kilogram. The production cost of 
camel milk varies greatly from region to region. Due to the different target groups and 
marketing strategies, the terminal prices of different brands of camel milk powder are 
quite different. The average price of the top ten brands of camel milk powder is 1 989 
yuan/kg. The most expensive Kazakhstan NC Camel milk powder is 2 860 yuan/kg, and 
the cheapest Hanas Camel milk powder is 1 660 yuan/kg (Table 1).

Pure camel milk: 200~300 yuan/kg
Camel milk powder: 1660~3000 yuan/kg

Raw material cost

Labor cost

Energy costs

Depreciation cost

Marketing costs

Figure 16. Cost composition of camel milk and its dairy products

According to the survey, the proportion of camel products sold on major domestic 
e-commerce platforms is shown in the figure. The price range of camel milk tablets is 
more than ten to a few hundred RMB (yuan), liquid camel milk is tens of yuan per bottle, 
and pure camel milk powder is several hundred yuan, with an average price of about 500 
yuan. Formula camel milk powder, due to the addition of other ingredients, according 
to the different content and categories, the price varies from tens to hundreds, and the 
price of different camel milk products on the line varies greatly.

Generally speaking, the price of camel milk sold in offline supermarkets is slightly higher 
than that sold online. Online sales reduce many channels and reduce costs, while offline 
supermarkets need to sell through multiple channels and stores, and the price naturally 
increases, as shown in Figure 17. With the upsurge of online shopping, people are willing 
to purchase online for convenience and speed, so the price of camel dairy products online 
is lower. For different brands, manufacturers, production areas, sales channels and so on, 
the price of camel milk products is uneven, the same category of camel milk products, 
different businesses have different prices, online and offline prices are also very different.

Table 1. Retail prices of major brands of pure camel milk powder
Number Name Price (Yuan/can) Net Content (kg/can) PriCe (Yuan/kg)

1 Dubai Camelicious 1 036 0.40 2 590
2 Golden Camel 599 0.30 1 997
3 Kazakhstan NC 429 0.15 2 860
4 Original gold 398 0.33 1 206
5 God of the desert 628 0.38 1 710
6 That wiredrawing 798 0.30 2 660
7 Wang yuan 588 0.32 1 838
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8 Qianjue 489 0.30 1 630
9 Hanas 498 0.30 1 660
10 Han Mu Tang 508 0.30 1 693

Mean 1 984.4
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Figure 17. Sales price range of camel dairy products in different channels

3.5. � SUPPLY CHAIN OF CAMEL DAIRY PRODUCTS IN 
CHINA

3.5.1. Main breeding modes of camels
The survey results show that China’s camel industry has been developing steadily in the 
past 10 years. The survey report shows the changes in the number of camels and camels 
in China, the characteristic road of promoting the development of camel science and 
technology industry, the support of national policies, the construction of milk source 
bases and the construction of professional cooperatives and milk source demonstration 
bases. At the same time, while developing the industry, we should pay attention to 
the protection of the ecological environment, build a large number of Bactrian camel 
ecological pastures and Bactrian camel reserves, and actively develop the camel culture 
industry to ensure the healthy and sustainable development of the camel milk industry.

Large-scale 
camel farms

Camel farmers
(cooperatives)

Dealer
Camel dairy 
processing 

plant

Physical retail stores 
(specialty stores), 

supermarkets, etc.

E-commerce 
platform

Consumer

Figure 18. Camel Dairy Supply Chain
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3.5.2. Retail channels for camel dairy products
Camel dairy products are still sold mainly in physical retail stores, with more than 3 000 
brand stores nationwide. However, the future prospects of camel dairy e-commerce 
platform sales are widely optimistic. Online retailing breaks through the limitation of 
time, space and even national boundaries of traditional retailing, reduces intermediate 
links and transaction costs, and is accepted by more and more consumers. Because camel 
dairy products have the characteristics of high added value, specific consumer groups 
and scattered residence, e-commerce platform has more competitive advantages than 
physical retail platform. According to the data of e-commerce platforms in China in the 
past five years, the average annual growth rate of camel dairy sales is 6.93 percent, and it 
is expected to continue to grow in the future (as shown in Figure 19).
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Figure 19. Sales of Camel Dairy Products on E-commerce Platforms in China

The online sales of camel dairy products in China are mainly on the four major platforms of 
Taobao, JD.COM, Tik Tok and Quick hand, among which Taobao has the highest proportion 
of sales, accounting for 64 percent (Figure 20). With the development of Internet 
technology and facilities and the popularization of modern means of communication 
such as computers and mobile phones, the market share of e-commerce retail platforms 
in most countries in the world will be further expanded.

23%
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	 JD.COM
	 TaoBao
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Figure 20. Proportion of Camel Products Sold by Major Domestic E-commerce 
Platforms
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3.6. � CAMEL MILK KNOWN BRANDS IN CHINA

At present, there are a wide variety of camel milk brands in China. Have that Nalasichun, 
Wangyuan, Zhongtuo, Desert platinum, Yibate, The god of desert, Raw gold, Wangpaituo, 
Meidun, Silutuobao, Yuanxiyu, Oupushan, Gaoquan, Tuoneng, Tuomuer, Youaibeite, 
Paliyaduo, Xiyuzijia, The story of camel milk, Tuowentianxia, Bianjianghuangjin, 
Qishu,Tuodada, Tiantuo, Golden camel and other brands. Among them, Wangyuan, 
Desert platinum, Zhongtuo, God of the Desert and Raw gold have the characteristics of 
camel milk research and development, production and sales as one. With a rich product 
line, complete industrial chain, and established a sales and service network all over the 
country, our products have occupied the high-end market of camel milk in China. 

Imported camel milk products include GOLDEN CAMEL, Camelicious, Camelait, 
NutritionCare Nuxinbao, etc. GOLDENCAMEL is a leading brand in the imported camel 
milk industry. It is invested and built in Kazakhstan by Heilongjiang Daqing Goldencamel 
Co., LTD., and is one of the earliest representatives of Kazakh dairy products in China. 
Camelicious is a world-renowned camel milk brand known for its high-quality pure 
camel milk. It has passed the FDA European Union certification and is mainly engaged 
in the research, development, production and sales of camel milk and camel milk 
powder. Camelicious has formed a complete industrial chain with a complete range of 
products. Most of the foreign famous brands have their own exclusive pasture and strict 
management procedures. They not only have automatic camel milking equipment and a 
full set of milk powder processing equipment, but also produce in strict accordance with 
standard operation standards to ensure product quality and safety as much as possible. 
More detailed camel dairy product introduction is shown in Appendix 2. 

3.7. � TECHNOLOGY OF PRODUCING CAMEL DAIRY 
PRODUCTS

Camel milk is welcomed by the market, to ensure the quality is the key to its development. 
For the current rise of camel milk, although its market is gradually expanding, but 
mostly in the western regions of the breeding, camel milk to all over the country, the 
transportation cost is high. Therefore, camel milk products are still made of milk powder. 
After liquid milk sterilization and modulation, camel milk will mostly use freeze-drying 
technology for milk powder production, which can maintain the taste and nutrition of 
raw materials to a greater extent, but also improve the preservation time. When you want 
to drink, it is very convenient. From the detection of raw milk, separation, sterilization, 
homogenization, concentration and so on each process needs the corresponding 
technical points.

3.7.1 Liquid milk production process
Liquid milk is a kind of drinking milk which is packaged and sold separately after the 
qualified raw milk is treated by effective heating and sterilization. According to the 
definition of the International Dairy Federation (IDF), liquid milk (liquid milk) is a general 
term for three types of dairy products: pasteurized milk, sterilized milk and yogurt.
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The general process flow of liquid milk is as follows:
Raw milk acceptance  net milk  refrigeration  standardization  preheating  
homogenization  ultra-high temperature instant sterilization (or sterilization)  cooling 

 aseptic filling (or sterilization)  finished product storage
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Figure 21. Flow chart of liquid milk production process
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Figure 22. Picture of liquid milk production line

3.7.2. Production process of milk powder
The types of milk powder include whole milk powder, skim milk powder, cream powder, 
sweetened milk powder, modulated milk powder and yogurt powder. The production 
methods of milk powder are divided into freezing method and heating method. Freezing 
method can be divided into centrifugal freezing method and sublimation method. 
Because of the low temperature of freezing method, all the nutrients in milk can be 
retained, and the influence of product colour and flavour caused by heating can be 
avoided. However, this method is expensive and cannot be widely promoted.

Because the milk powder produced by the wet spraying method has better product 
quality, higher solubility, and is convenient for continuous and automatic production, 
the wet spraying method and the dry-wet mixing process are mostly used in China. The 
following are the production processes of several main milk powders:

Raw milk acceptance  net milk  sterilization  cold storage  standardization (adding 
nutrition fortifier and other accessories)  homogenization  cold storage  sterilization 
and concentration  spray drying  sieving and drying (or through fluidized bed)  
packaging
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Raw milk
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Figure 23. Milk powder production process diagram

Figure 24. Milk powder production line picture
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3.7.3. Membrane separation technology
Due to its advantages of low environmental pollution, low energy consumption, no 
need to use additives, avoid thermal damage of products, and concentrate or separate 
materials while filtering, membrane separation technology has shown more and more 
practical value and broad application prospects in dairy processing.

At present, the application of membrane separation technology in dairy processing 
mainly includes: (1) reverse dialysis technology in concentrated whey; (2) Application of 
nanofiltration technology in desalination and concentration of whey, cyclic processing 
water, cyclic alkaline and acid cleaning solution, concentration and purification of sugar 
solution, protein hydrolysate and fermentation solution; (3)  Application of ultrafiltration 
technology in protein concentration, separation and purification; (4) Application 
of microbial filtration technology in removing microorganisms, spores, viruses and 
antibodies; (5) Application of electro membrane filtration in selective separation and 
purification of charged components (such as bioactive proteins, peptides and other 
small molecular weight components with similar molecular weights but different electric 
charges), hydrolysate treatment, recovery of lactoferrin, etc.

3.7.4. Biotechnology
Biotechnology is one of the important contents of modern new technology revolution, 
including gene engineering, cell engineering, enzyme engineering, fermentation 
engineering and biochemical engineering. In recent years, the application of 
biotechnology in dairy products mainly includes the use of genetic engineering 
technology to transform strains of microorganisms, the use of engineering bacteria to 
produce special enzyme system, the use of biotechnology to produce immune milk and 
so on.

3.7.5. Cold sterilization technology
Cold sterilization technology is a kind of sterilization technology which has been studied 
more in recent years. In the process of sterilization, the food temperature does not rise or 
rise very low, which is beneficial to maintain the physiological activity of the functional 
ingredients in the food, but also to maintain the colour, aroma, taste and nutritional 
composition.

At present, high pressure processing technology, high pressure pulsed electric field 
sterilization, ultrasonic sterilization, anti-microbial enzyme sterilization, microwave 
sterilization technology, magnetic sterilization, induction electronic sterilization, radiation 
sterilization, pulsed strong light sterilization, ultraviolet sterilization, ozone sterilization, 
resistance sterilization in the dairy industry has been different degrees of research and 
application.

At present, China’s sterilization technology mainly focuses on thermal sterilization, 
pasteurization and ultra-high temperature sterilization technology is the main sterilization 
technology used in Chinese dairy processing industry.

3.7.6. Detection technology
With the development of the dairy industry, effective detection technology is required for 
the detection of dairy products, especially for the detection of active substances or toxins 
with little content but great influence in milk. In foreign countries, ultrasonic technology, 



29

Status of camel milk industry in China CHAPTER 3

biosensor, immunology technology and high performance capillary electrophoresis 
analysis technology have been used in detection and online detection.

3.7.7. Rheological analysis techniques
Rheological analysis technology has become an important means of dairy scientific 
research and a key measure to improve the technical level of dairy production because it 
enables technical personnel to understand and control the influence of each production 
link on the product and the operation of equipment.

3.7.8. Freeze drying technology
Freeze drying technology can effectively prevent the oxidation and deterioration of 
heat-sensitive substances, prevent the surface hardening of products, enhance the 
rehydration, and maintain the original quality of food to the greatest extent. Immunized 
milk and its products should be processed in this way. In China, it is mainly used in freeze-
drying preservation of starter culture, and now some immune milk is produced by freeze 
drying technology.

3.8. � CAMEL DAIRY PRODUCTS PROCESSING EQUIPMENT

At present, in addition to milk powder, the dairy industry is also exploring the possibility 
of fermentation milk and pasteurized milk production of Specialty dairy products. In 
recent years, dairy companies have also begun to experiment with pasteurization, 
making minority milk in the same way as popular milk. With the help of milk storage 
tank, filter, homogenizer, sterilization tank, refrigeration tank and a series of equipment, 
can complete the sterilization of raw milk, remove impurities and other processing. After 
refrigeration, if you want to make yogurt, can be completed through the fermenter. If you 
do fresh milk, after refrigeration directly packaging filling. Through modern technology 
and equipment, minority milk can be presented in more forms, which is not only an 
opportunity for dairy enterprises to face the market, but also a blessing for consumers.

3.8.1. Dairy enrichment equipment
In the production of milk powder, single effect and double effect evaporator are used in 
China. In the production of liquid milk, several large dairy enterprises adopt advanced 
flash evaporation.

3.8.2. Homogenizer
Homogenizer can break the fat balls in dairy products, which can not only improve and 
enhance the quality of dairy products, but also extend the shelf life of dairy products.

3.8.3. Aseptic production line
High temperature and short time sterilization and ultra high temperature instantaneous 
sterilization methods and equipment for dairy production are widely used in China, but 
basically the introduction of production lines.



30

Research Report on Camel Dairy Market in China

3.8.4. Detecting equipment
Automatic quality check and testing instrument for raw milk and special online testing 
equipment for dairy products. But most companies are still using traditional, classic 
testing methods.

3.8.5. Milk powder production equipment
There are many domestic equipment for milk powder production in China, including 
secondary drying equipment and instant spray equipment.

3.8.6. Small cheese processing equipment
The production of cheese is one of the key points in the development of Chinese dairy in 
the future. As the production of Chinese cheese is little, the equipment and technology 
of foreign countries are mainly introduced.

3.8.7. Milk tablet processing equipment
Using the tablet press through automatic rotation, continuous tablet pressing, pressing 
raw materials into round, engraved and shaped, camel milk tablet and other products.

3.8.8. Camel dairy production equipment and main parameters

Table 2. Camel dairy production equipment and main parameters

# Device name Basic requirements Minimum parameters or special 
requirements

1 Milk storage 
equipment

Ensure that the raw milk 
required by the factory 
is stored in the milk 
storage tank at 0-4°C

With automatic constant temperature 
system or heat preservation system;
The milk storage capacity of the factory 
is required to be more than 30 tonnes.

2 Milk clarification 
equipment Centrifugal milk purifier Capacity 5 000 kg/H;

More than 2 sets.

3 Homogenizer Two-stage high-pressure 
homogenizer

Processing capacity 5 000 kg/H;
More than 2 sets.

4 Refrigeration 
equipment

Ammonia or fluorine 
refrigeration unit 
or other equivalent 
equipment

Equipment with refrigerating capacity 
above 54 Kw under standard working 
conditions. 

5 Batching equipment

Electronic scales, 
high-speed shearing 
and other supporting 
equipment for batching 
and metering

Mass metering shall be adopted for 
batching metering, and high-speed 
shearing shall be on-line shearing or 
internal shearing without tank.

6 Enrichment 
equipment

Double-effect or 
multi-effect vacuum 
concentration evaporator 

The evaporation capacity of a single 
machine is more than 2 400 kg/H. 

7 Sterilization 
equipment

Tube (piece) type or 
other equivalent sterilizer

The heat recovery rate of that sterilize is 
more than 90percent.
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8 High pressure pump / Processing capacity 500 kg/H or more.

9 Spray drying 
equipment

Vertical spray drying 
equipment

The water evaporation capacity of a 
single tower is more than 500 kg/H. 

10 Air purification 
system /

Air purification system of more than 
300 000 level (the allowable dust 
number is not required).

11 Packaging 
equipment

Fully automatic 
packaging machine

Close or semi-closed full-automatic 
packaging machine with automatic 
weight measure and automatic 
correction system.

12 Cleaning equipment Automatic CIP cleaning 
equipment 

No dead angle, covering all production 
lines. 

13

Metering equipment 
for raw materials, 
semi-finished 
products and 
finished products

The metrological 
verification is qualified Weight measurement is adopted.

14 Premixing 
equipment

The metrological 
verification is qualified

The premixing equipment is semi-
enclosed.

15 Mixing equipment
Automatic or non-
automatic metering 
mixer

The mixing equipment shall be of closed 
and continuous type with a processing 
capacity of 500 kg/H or more. 

16 Tunnel sterilization 
equipment

Ultraviolet sterilization 
or other sterilization 
facilities

The tunnel sterilization equipment 
is continuous and closed, and the 
air environment is purified after 
sterilization. 

17 Packaging 
equipment

Fully automatic 
packaging machine

Close or semi-closed full-automatic 
packaging machine with automatic 
weight measure and automatic 
correction system. 

18
Air purification 
system /

Air purification system of more than 
300 000 level (the allowable dust 
number is not required). 
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RESEARCH ON CHINESE 
CONSUMER BEHAVIOUR

4
4.1.	 Research on consumer behavior of dairy products in China
4.2.	Taste preference
4.3.	Product consumption
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China’s dairy consumption is growing rapidly, but the consumption level is still not high. 
The consumption structure changes obviously, but the consumption of high value-
added dairy products is less; The consumption gap between urban and rural areas still 
exists, but it is gradually narrowing. Consumption is closely related to income level and 
has obvious regional characteristics. Dairy consumption is mainly affected by three 
factors, including personal factors, environmental factors and product factors, as shown 
in the Figure 25. From the perspective of online camel milk consumer groups, exquisite 
treasure mother, the middle-aged and elderly generation are the key words. According 
to a number of e-commerce data reports, the groups in coastal areas and new first-
tier cities are the main force of online camel milk consumption, and the consumption 
amount and proportion are much higher than those in other first-tier cities, among 
which Shanghai, Guangzhou, Sichuan, Northeast China and other regions are at the top 
of the consumption list. In terms of gender ratio, women’s purchase demand accounts 
for about 70 percent. In terms of generations, the age difference of consumers who buy 
camel milk is concentrated. The online camel milk demand and purchase of exquisite 
treasure mothers, senior middle class, the elderly in small towns have a large increase, 
and the consumption ratio is more than two times that of other groups. At present and 
in the short term in the future, they will become the “main consumers” of camel milk 
consumption. Through the evaluation, feedback, questionnaire and other data survey, it 
is found that consumers pay more attention to the nutritional composition, milk origin, 
product attributes, taste, factory endorsement and enterprise strength when purchasing 
camel milk products. More than 90 percent of consumers will understand the knowledge 
of camel milk in advance, and pay most attention to the nutrition facts list, presenting 
more professional and deeper health demands. 

Personal 
factors

Consumer 
behavior

Environ 
mental 
factors

Product factors

Cognition, interest, physiology, taste 
preference, income and consumption 
level, education level, etc.

Urbanization level, social 
class, famile, enterprise 
marketing strategy, sales 
channels, etc.

Nutrition, quality and safety, 
product price, package 
appearance, brand awareness, 
certification logo, etc.

Figure 25. Influencing factors of consumer behaviour
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4.1. � RESEARCH ON CONSUMER BEHAVIOUR OF  
DAIRY PRODUCTS IN CHINA

The trust level of rural consumers in the dairy industry is slightly lower than that of urban 
consumers, which may be related to the difficulty of rural consumers in obtaining dairy 
product quality and safety information and their vulnerability to “dairy product rumours”. 
Whether consumers have bad consumption experience is the key factor determining 
their trust level. Consumers with bad consumption experience have 1.2 points lower trust 
level in dairy industry than consumers without bad consumption experience. Education 
level is also one of the important influencing factors. Consumers with high education 
level and income have a low level of trust in dairy products. However, if they can get 
sufficient dairy product quality and safety information, their trust in the dairy industry will 
be improved after analysis and judgment. Consumers still lack confidence in the most 
concerned domestic infant formula milk powder. Consumers who buy infant formula 
milk powder are most concerned about whether the product has quality certification, 
that is, whether the product is quality safe, followed by whether it is organic and traceable. 
Consumers are more willing to buy those with high prices, which also reflects the problem 
of information asymmetry. Consumers cannot understand the production process, 
product quality and other relevant information of infant formula milk powder, and can 
only judge whether it is good or not by price. The consumption of liquid milk is unevenly 
distributed, and the price is the key factor affecting the consumption. The average 
annual liquid milk consumption of a family is at least 78 kg. If four people in each family 
are calculated, the per capita liquid milk consumption is 19.5 kg, which is still far behind 
the per capita dairy product consumption in the world. The price and education level are 
the key factors affecting the consumption of liquid milk. For every 1 percent increase in 
price, the average monthly consumption of consumer households will decrease by 0.56 
percent; The higher the level of education, the more people understand the nutrition 
and function of dairy products, and the greater the consumption. By investigating the 
trust level of consumers in the five main bodies of dairy industry (dairy farmers, dairy 
enterprises, retailers, government and third-party testing institutions), it is found that 
consumers have the highest level of trust in the government and the lowest level of trust 
in retailers. 

Product brand has a great impact on consumers’ purchasing behaviour. Consumers have 
a very high awareness of camel milk brand, and awareness is positively correlated with 
popularity. The attributes of camel milk products also have an impact on consumers’ 
purchasing behaviour. Among the attributes of camel milk products, the factors that 
affect consumers’ choices account for a smaller proportion than the first two, namely, 
taste, safety and health, packaging and specifications.
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4.2. � TASTE PREFERENCE

At present, the categories of camel milk products are relatively complete, including pure 
camel milk, flavoured camel milk, camel milk powder, camel milk ice cream, camel milk 
fermented products, and camel milk chocolate. China’s camel milk products are mainly 
milk powder, but also camel milk tablets and a small amount of liquid milk. 

From a global perspective, camel liquid milk accounts for the highest proportion, 
accounting for 40.9 percent of the total sales of camel dairy products in 2020, followed 
by camel milk powder accounting for 20.7 percent, flavoured camel milk accounting for 
13.9 percent, camel milk ice cream accounting for 11.7 percent, camel milk fermented 
products accounting for 8.6 percent, and other products accounting for 4.2 percent. 
Among all kinds of dairy products, consumers have the highest proportion of ready to 
eat liquid milk and milk powder, while the proportion of people who prefer yogurt is 
relatively low.

The global sales of camel dairy products showed an overall growth, but the growth rate 
of different categories was different. Among them, the average annual growth rate of 
fermented camel milk products and pure camel milk is relatively slow, 3.79 percent and 
3.95 percent respectively; Camel milk ice cream has the fastest growth rate, with an 
average annual growth rate of 5.02 percent. The reason may be that the rich protein 
content and unique taste of camel milk make the flavour of camel milk ice cream more 
prominent; Camel milk powder is favoured by consumers all over the world because it 
is easy to preserve, carry and eat. The annual growth rate of this product reaches 4.64 
percent. 

4.3. � PRODUCT CONSUMPTION

4.3.1. Consumers’ preference and willingness to pay for the safety attributes of dairy 
products
Many scholars start from the perspective of the safety attributes of dairy products. Beijing 
and Hebei consumers are more willing to buy dairy products of well-known brands in 
supermarkets and convenience stores for the sake of dairy safety. Urban families prefer to 
buy dairy products from supermarkets because they believe that these products have a 
safety guarantee and a long shelf life. Heilongjiang consumers have high trust in HACCP 
(Hazard Analysis and Critical Control Point) certified dairy products, but low awareness 
and willingness to pay for them.

Compared with domestic infant milk powder brands, 82.7 percent of Beijing consumers 
are more willing to buy foreign brands because they think foreign infant milk powder is 
safer. Chinese consumers are willing to pay high fees to ensure the safety of their food, 
such as government certified ultra high temperature instant sterilization (UHT) dairy 
products. 91.5 percent of Nanjing consumers pay more attention to food safety, 69.84 
percent of them will take the shelf life and production date as the primary judgment 
basis for food safety. Parents are willing to pay high fees for products with government QS 
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certification, products with nutrition labels, and imported products. Chinese consumers 
are willing to pay an additional 57.67 percent for safety certified dairy products.

4.3.2. Consumers’ preference and willingness to pay for the functionality and 
nutritional fortification attributes of dairy products
A large number of foreign scholars have studied consumers’ preferences and willingness 
to pay for dairy products from the perspective of their functionality and nutritional 
fortification attributes. Compared with women, men prefer liquid milk with natural 
taste; Compared with the elderly, young people prefer flavoured milk; The elderly will 
pay more attention to the fat content when buying liquid milk; Consumers with higher 
income prefer liquid milk with low fat content and are more willing to pay higher prices 
for it. When purchasing children’s liquid milk, 73 percent of parents will consider the 
taste of liquid milk, 43 percent of parents will consider the nutrient content of liquid 
milk, 98 percent of parents will pay more attention to the brand, and 93 percent of 
parents will give consideration to both the brand and taste. Among the attributes of 
yogurt, consumers attach the most importance to health attributes, followed by taste. 
Compared with health statement, ingredients, price, brand and convenience, nutrition 
statement is more important. When purchasing dairy products, urban consumers in 
Hebei Province most prefer nutritional value attributes, followed by brand, price and 
packaging appearance.

4.3.3. Consumer preference for other attributes such as organic dairy products
Consumers have a strong demand for dairy products with traceability certification. 
Compared with dairy products without traceability identification, respondents are willing 
to pay high fees for dairy products with traceability identification. Compared with quality 
certification, Chinese consumers prefer organic and green certified dairy products. 
Taiwanese consumers are more willing to buy fresh milk with CAS organic certification, 
and are willing to pay an average of USD 21.95 more for organic certified dairy products 
(CAS) every year. Shandong consumers generally trust organic dairy products. Compared 
with domestic brands and domestic certification, consumers have a higher degree of 
trust in EU brands and EU certification.
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ANALYSIS ON THE MARKET 
POTENTIAL OF CAMEL MILK 

IN CHINA

5

5.1.	 The gap between supply and demand in China's 
camel milk market

5.2.	 Camel milk consumption (supply and demand) 
forecast and growth rate in 2022-2027

5.3.	 Key challenges
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5.1. � THE GAP BETWEEN SUPPLY AND DEMAND IN 
CHINA’S CAMEL MILK MARKET

Since the twenty-first century, the global demand for camel dairy products has shown a 
rapid growth trend. According to FAO data, the total sales (output value) of camel dairy 
products in the world in 2021 was USD 12 362 million, with an average annual growth rate 
of 4.61 percent from 2016 to 2021.
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Figure 26. Total global sales of camel dairy products

In 2021, the total sales (output value) of camel dairy products in China was USD 751.3 
million, an increase of 35 percent, with an average annual growth rate of 5.53 percent 
in the past five years. The growth rate of market demand is significantly higher than 
that of other countries in Europe, Africa and Asia. It is estimated that in the next five 
years, the strong domestic demand potential will bring greater market growth space 
for camel dairy products in the Chinese market, and the consumption of camel dairy 
products will continue to increase. It is estimated that by 2027, the import demand will 
reach 767 000 tonnes. Mongolia borders on China, with high output of camel milk and 
natural geographical advantages, and the current high price of camel milk, camel milk 
export will provide a new economic growth point for the development of Mongolian 
camel industry.

Experts predict that with the improvement of people’s living standards, the consumption 
of dairy products will increase substantially. At present, there is still a certain gap in 
the domestic camel dairy market, and a large number of dairy products need to be 
imported every year to meet the needs of the domestic market. With the rapid growth 
of camel milk consumption, the gap between supply and demand of fresh milk will exist 
for a long time. More and more consumers begin to understand and try to eat camel 
dairy products with high nutrition, high quality and high health, and the market scale 
continues to expand, which continuously promotes the development of the global camel 
dairy industry. Although the stock of camels has increased, due to the small production 
of camel milk, the demand is still large, and the domestic products are in short supply, 
there is still a large import space. China is the country with the largest population, with 
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a population of 1.4 billion, with a huge consumer market. According to the survey, at 
least 10 million people in China are interested in special dairy products, among which 
camel milk is highly concerned. Based on 0.6 kg of camel milk per person per day, the 
current domestic output of camel milk (annual output of 30 000 tonnes) is only enough 
for 600 000 people to eat, which is far from meeting the market demand. As camel milk 
products are increasingly recognized by consumers, the import demand for camel milk 
is expected to continue to increase, and it is predicted that by 2027, the import demand 
will reach 767 000 tonnes.
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Figure 27. Gap between supply and demand in China’s camel milk market

Since the twenty-first century, with the development and upgrading of camel milk 
industry, the increasing health awareness of consumers and the improvement of food 
consumption expenditure capacity have stimulated the rapid growth of global demand 
for camel milk. According to FAO data, the total sales (output value) of camel dairy 
products in the world will be USD 12 362  million in 2021, with an average annual growth 
rate of 4.81 percent from 2016 to 2021.In 2021, the total sales (output value) of camel dairy 
products in China was USD 751.3 million, up 35.1 percent from USD 556 million in 2016, 
with an average annual growth rate of 5.53 percent. The annual growth rate of domestic 
camel dairy products is significantly higher than that of global camel dairy products. 
Sales of camel dairy products in China account for 6 percent of global sales of camel 
dairy products (Figure 28). In addition, the growth rate of domestic market demand for 
camel dairy products is significantly higher than that of other countries in Europe, Africa 
and Asia.
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	 Total global sales of camel dairy products (output 
value), million US dollars

	 Total sales (output value) of camel dairy products in 
China, million US dollars

751.3

12362.3

Figure 28. Comparison between global output value of camel dairy products and 
output value of China’s camel dairy products in 2021

Mongolia is the country with the largest number of Bactrian camels in the world. It has 
a natural advantage in camel milk source. Among Mongolian herdsmen, 64.7 percent of 
herdsmen are related to camel industry, accounting for 5.4 percent of the total population 
of Mongolia. Camel income is the main economic income of Gobi herdsmen. In recent 
years, due to natural conditions, traffic inconvenience and other reasons, the export side 
has not been able to open the market.

The market report survey of China’s camel dairy products can provide information 
about the development of China’s camel milk industry and consumers, contribute to 
the export of camel milk and dairy products in Mongolia, and provide certain guidance 
for the production quantity and types of camel dairy products, so as to better meet the 
preferences and market needs of Chinese consumers. At the same time, the exploration in 
the development process of China’s camel industry also has great reference significance 
for the development of Mongolia’s camel industry.

5.2. � CAMEL MILK CONSUMPTION (SUPPLY AND DEMAND) 
FORECAST AND GROWTH RATE IN 2022-2027

The production and consumption of camel milk has a long history. In the new era, with 
the discovery of new functions and rich nutritional value of camel dairy products, the 
domestic demand is growing rapidly. With the escalation of consumption, dairy products 
have become a nutritional necessity on the table of ordinary people. There are many 
practitioners in the milk powder industry and the competition is fierce. Industry shuffling 
is imminent. Faced with the huge market cake, domestic and foreign milk powder brands 
compete to seize resources, resulting in a large number of milk powder enterprises in the 
market, mixed brands, chaotic formula, can be described as thousands of troops, fierce 
competition, in this context, accelerated the industry reshuffle. Because of the high 
nutritional value of camel milk products, they are popular with the public, so the market 
space is large and the competitive pressure is small. It is an excellent opportunity for 
investors to enter the market. One step ahead, they can take the east wind of camel milk 
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industry development and accelerate the layout of industrial development. According 
to the current market development of camel milk, it is expected that the consumption 
demand of camel milk in China will increase substantially from 2022 to 2027. See Figure 
29 for the forecast of consumption and growth rate of camel milk. Therefore, in order to 
meet the needs of future consumers, it is necessary to expand breeding, increase milk 
production, or import camel milk from abroad.
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Figure 29. National Camel Milk Consumption and Growth Rate Forecast in 2022-2027

5.3.  KEY CHALLENGES

In recent years, camel milk, as one of the minority milk powder, is being accepted by 
more and more consumers because of its rich nutrition, but its rare milk source and high 
price keep many consumers out of the door. With the re-recognition of camel milk by 
residents, dairy enterprises are competing to invest, launch a wide range of camel milk 
products, and compete to occupy the niche milk powder industry. The contradiction 
between the vast market in the future and the difficulty of forming a large-scale market, 
or the major problems faced by dairy enterprises.

The development of camel milk industry is now facing both challenges and opportunities. 
On the one hand, the voice of doubt is increasing; on the other hand, it means that the 
standardization of camel milk industry will be put on the agenda, the industry will enter 
the shuffle period, and more professional enterprises with high-quality products will also 
stand out. The entry of dairy giants will enable camel milk enterprises to build their own 
brand influence according to consumer demand and their own strength, thus occupying 
an advantage in the market competition.
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5.3.1 Quality of camel milk products
Camel milk has always been regarded as a pure natural multi-functional green organic 
food with high nutritional value, which can retain the nutrients of fresh camel milk to 
the maximum extent and provide consumers with the highest quality pure camel dairy 
products. However, there is a certain gap between the nutritional composition of free-
range camel milk and feed camel milk. The feed is rich in nutrition, and the required 
ingredients can be added according to the different conditions of the camel, so that 
the milk yield of the camel is more, and the quality of raw milk is higher, while the free-
range camel can only eat local plants, which is limited to a certain extent. Therefore, 
the purchase of raw milk should strictly abide by national standards, local standards 
and industry standards, and the main production and operation entities such as dairy 
enterprises, farmers and cooperatives should be further standardized and guided, 
through monitoring the quality system and key indicators of milk protein, milk fat, somatic 
cell count and total bacterial count of camel milk in each quarter, so as to promote the 
formation of camel milk. Promote the healthy and sustainable development of camel 
milk industry in China.

5.3.2 The price of camel dairy products
One of the reasons why camel milk is called “desert platinum” is that it is expensive. The 
lactation time of female camel is short, and the requirement for milking is high, which 
significantly increases the production cost of camel milk. The price of raw camel milk in 
China is about 10 times that of raw milk. Influenced by labour costs, feed prices, climate 
change, soaring demand and many other factors, the price of raw milk is also rising 
year by year, so after a series of processing, the price of camel milk products is more 
expensive. However, studies have shown that when the price increases by 1 percent, the 
average monthly consumption of consumers decreases by 0.56 percent, so it is also very 
important for the development of camel milk industry to publicize and improve the 
popularity of camel milk products, so that more and more consumers can understand 
the nutritional value of camel milk and increase brand awareness.

According to the “Tmall Adult Milk Powder Industry Trend Report in 2021” jointly released 
by CBN Business Data Center and Tmall Food, compared with offline, online sales have 
become the main sales channel of camel milk powder due to the reduction of rent 
and store operating costs, low price, convenience and rapidity. In 2021, pure camel milk 
powder rose rapidly, with an increase of more than 300 percent.

The consumption of camel dairy products in China is obviously affected by the income 
level of residents, the level of education, the number and structure of population, the level 
of urbanization and the quality and safety of dairy products, and has a high correlation. 
While consumers are consuming, the functionality and nutritional fortification attributes 
of dairy products are also the focus of consumers’ attention, followed by nutritional value, 
taste, brand, appearance and convenience. Camel dairy products have been recognized 
by more and more consumers because of their high nutritional value and good taste. 
Now it is necessary to reduce the cost of raw materials, improve production technology, 
optimize production processes, improve productivity, optimize sales channels and 
reduce costs through large-scale breeding, so that more and more consumers can enjoy 
high-quality camel dairy products.
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5.3.3. Types of camel dairy products
Consumers often buy adult milk powder for health needs, pure camel milk powder is 
popular with consumers, to a certain extent, because pure camel milk is rich in nutrients, 
can meet the needs of the human body, thus playing a regulatory role in the body. 
With the more diversified and vertical consumption demand of consumers, based on 
pure camel milk products, full-fat fermented pure camel milk powder, sour camel milk 
tablets, probiotic camel milk tablets, and fat-reducing high-protein camel milk powder 
for people with hyperlipidaemia or fitness/fat-reducing needs have been introduced 
successively to meet the needs of consumers in an all-round and diversified way.

5.3.4. Product consumption scenario
Consumption scenarios mainly include scenario-based packaging design of products 
and scenario-based concept refinement of product appeals. Without a clear 
consumption scenario, consumers have no reason to buy products. Do a good job of 
brand planning, create super single products, around these two cores, establish the 
sustainable competitive advantage of enterprises. Products, prices, channels, promotion 
and other marketing elements are ultimately for business services, if we can not establish 
a sustainable advantage, these elements will lose competitiveness in the market.
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IMPORT POLICY

6
6.1.	 Chinese standards and regulations applicable to 

export of camel milk products
6.2.	 Require ECO clause insurance in logistics
6.3.	 Potential risks to exports and ways to overcome them
6.4.	Camel milk export route from Mongolia to China
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6.1. � CHINESE STANDARDS AND REGULATIONS 
APPLICABLE TO EXPORT OF CAMEL MILK PRODUCTS 

Food imports shall comply with China’s food safety management measures and 
regulations, mainly including the Measures of the Customs of the People’s Republic of 
China for the Supervision and Control of Goods for Processing Trade and the Measures 
of the People’s Republic of China for the Safety Management of Import and Export Food, 
and imported food shall also comply with China’s standards and regulations. There are 19 
industry standards, local standards and group standards related to camel dairy products 
in China, as follows:

-	 China Dairy Industry Standard Camel Milk Powder  (RHB903-2017);
-	 China Dairy Industry Standard Raw Camel Milk  (RHB900-2017);
-	 China Dairy Industry Standard Fermented Camel Milk  (RHB902-2017);
-	 Local Food Safety Standard Camel Milk Powder  (DBS15/016-2019);
-	 Local Food Safety Standard Raw Camel Milk  (DBS15/015-2019);
-	 Local Food Safety Standard Sterilized Camel Milk  (DBS15/017-2019);
-	 Local Food Safety Standard Camel Milk Powder  (DBS65/014-2017);
-	 Local Food Safety Standard Raw Camel Milk  (DBS65/010-2017);
-	 Local Food Safety Standard Sterilized Camel Milk  (DBS65/012-2017);
-	 Local Food Safety Standard Pasteurized Camel Milk  (DBS65/011-2017);
-	 Local Food Safety Standard Fermented Camel Milk  (DBS65/013-2017);
-	 Group standard Camel Milk Powder  (T/CAAA011-2019);
-	 Group standard Fermented Camel Milk Powder  (T/CAAA012-2019);
-	 Group standard Raw Camel Milk  (T/CAAA007-2019);
-	 Group standard Pasteurized camel milk  (T/CAAA009-2019);
-	 Group standard Fermented Camel Milk  (T/CAAA010-2019);
-	 Group standard Sterilized camel milk  (T/CAAA008-2019);
-	 Group standard High temperature sterilized camel milk  (T/IMAS035-2022);
-	 Group standard Rules for Collection of Fresh Camel Milk  (T/IMAS046-2022);

In addition, imported pre-packaged food and food additives shall have labels in Chinese; 
where instructions are required by law, instructions in Chinese shall also be provided. 
Labels and instructions shall conform to the provisions of this Law and other relevant 
laws and administrative regulations of China and the requirements of national food 
safety standards, and shall specify the origin of food and the name, address and contact 
information of domestic agents. Pre-packaged food without Chinese labels, Chinese 
instructions or labels and instructions that do not conform to the provisions of this article 
shall not be imported.

Imported food, food additives and food-related products shall conform to China’s national 
food safety standards. Imported food and food additives shall pass the inspection by the 
entry-exit inspection and quarantine authorities in accordance with the relevant laws 
and administrative regulations on import and export commodity inspection. Imported 
food and food additives shall be accompanied by certificates of conformity in accordance 
with the requirements of the State Entry-Exit Inspection and Quarantine Department. 
There are 13 relevant general food standards.
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Table 3. Regulations and management methods are shown in the annex
Serial 

number Standard name Standard 
number

General standards: 13 items

1 National Food Safety Standards
Maximum levels of mycotoxins in food GB2761-2017

2 National Food Safety Standard Maximum Levels of Contaminants 
in Food GB 2762-2022

3 National Food Safety Standard Maximum Residue Limits of 
Pesticides in Food GB 2763-2021

4 National Food Safety Standard Maximum Residue Limits of 
Veterinary Drugs in Food GB 31650-2019

5 National Food Safety Standard Limit of Pathogenic Bacteria in 
Pre-packaged Food GB 29921-2021

6 National Food Safety Standard Limit of Pathogenic Bacteria for 
Ready-to-eat Food in Bulk GB 31607-2021

7 National Food Safety Standard for the Use of Food Additives GB 2760-2014

8 National Food Safety Standard for the Use of Additives for Food 
Contact Materials and Products GB 9685-2016

9 National Food Safety Standard for the Use of Food Nutritional 
Fortification Substances GB 14880-2012

10 National Food Safety Standard General Rules for the Labelling of 
Pre-packaged Food GB 7718-2011

11 National Food Safety Standard General Principles for Nutrition 
Labelling of Pre-packaged Food GB 28050-2011

12 National Food Safety Standard Labelling of Pre-packaged Food for 
Special Dietary Use GB 13432-2013

13 National Food Safety Standard General Rules for Labelling of Food 
Additives GB 29924-2013

6.2. � REQUIRE ECO CLAUSE INSURANCE IN LOGISTICS 

With the continuous development of social economy, people pay more and more 
attention to the economic benefits brought by production enterprises and logistics 
enterprises, while ignoring the environmental problems and sustainable development 
problems behind the economic development. Many people think that logistics 
promotes economic development, but seldom take into account the negative impact of 
changes in the ecological environment caused by logistics, especially enterprises, driven 
by economic interests, lack of internal motivation to build ecological logistics. In fact, 
logistics is an industry that seriously pollutes the environment with waste gas and noise, 
and at the same time consumes a lot of fuel and energy. Therefore, it is an important 
issue for the development of modern logistics to enhance the environmental protection 
awareness of logistics enterprises, take effective measures, establish and improve the 
incentive mechanism, and build an ecological logistics system. The meaning of ecological 
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logistics is to achieve a balance between the natural environment and the development 
of logistics economy, to achieve the effect of restraining the impact of logistics on 
the environment, and to maximize the utility of logistics. This logistics management 
system can promote the common development of healthy consumption and economy. 
Ecological logistics is to reorganize the logistics system from the environmental point of 
view, emphasizing that the natural environment and economic development must be 
balanced, reflecting that the enterprise logistics management system must develop in 
the direction of greening.

International cargo transportation insurance is a kind of service trade, which means that 
one party requires the other party to bear the agreed liability for the possible damage to 
the goods in international transportation on the condition of paying a certain fee. There 
is no uniform cargo insurance law in the world. In practice, the rights and obligations of 
the insurer and the insured are determined by the domestic laws of various countries 
and the insurance contracts concluded by both parties. The Insurance Law passed by 
the Standing Committee of the National People’s Congress in 1995 (amended in 2002) 
and the Maritime Law passed in 1992 are the main legal basis for cargo transportation 
insurance in China.

According to the Overland Transportation Cargo Insurance Clauses of the People’s 
Insurance Company of China, which was revised on 1 January 1981, the basic risks are 
divided into land transportation insurance and land transportation all risks. The additional 
risks are overland transportation cargo war risk and overland transportation refrigerated 
cargo insurance.

Related content is attached.

6.3. � POTENTIAL RISKS TO EXPORTS AND WAYS TO 
OVERCOME THEM

With the advancement of China’s socialist modernization and the deepening of reform 
and opening up, a good external environment has been created for the development 
of China’s import trade, and the economic growth rate of China’s import and export 
trade has gradually accelerated. However, in real life, there are many potential risks in 
the development of import trade, which makes import trade enterprises suffer serious 
economic losses. Therefore, in the new era, it is necessary to strengthen the research on 
the effectiveness of risks and preventive measures in import trade.

The potential risks in the import process mainly include:
(1) Due to the quality problems caused by product standards, camel dairy products, 
especially fresh camel milk, have a short shelf life and high requirements for cold chain 
transportation. In addition to large-scale breeding of camel pastures in Mongolia, there are 
also a large number of herdsmen who are free-range. In the process of squeezing camel 
milk, there may be health problems in the process of preservation and transportation, 
which is a big challenge. There will be problems such as uneven quality of raw materials.
In order to thoroughly implement the Food Safety Law of the People’s Republic of China, 
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strengthen the risk management of food production and operation, scientifically and 
effectively implement supervision, and enhance the efficiency of supervision and the 
ability to ensure food safety, the Food and Drug Administration of China has formulated 
the Measures for Risk Grading Management of Food Production and Operation, and has 
formulated the Risk Grading Management of Food Production and Operation. Among 
them, milk and dairy products are high-risk foods with grade IV. The quantitative static 
risk factor scores for milk and dairy products are as follows:

Table 4. Risk grading of milk and dairy products
Food 

category Category name Variety details Food risk 
rating Score

Dairy 
products liquid milk

1.	 Pasteurized milk High (IV) 27.0

2.	 Prepared milk High (IV) 27.0

3.	 Sterilized milk High (IV) 26.0

4.	 Fermented milk High (IV) 28.0

Dairy 
products Milk powder

1.	 Whole milk powder
2.	 Skim milk powder
3.	 Partially skimmed milk powder
4.	 Prepared milk powder
5.	 Colostrum powder
6.	 Whey powder

High (IV) 28.0

Dairy 
products

Other dairy 
products

1.	 Condensed milk
2.	 Cream
3.	 Cream
4.	 Anhydrous cream
5.	 Cheese
6.	 Processed cheese
7.	 Specialty dairy products

High (IV) 26.5

The risk analysis of camel milk and its products and suggestions on strengthening risk 
monitoring are as follows:

1.	 Raw milk adulteration 
and deterioration;

2.	 High microbial content 
in raw milk and the 
addition of preservatives;

3.	 Raw milk contains 
aflatoxin M1, antibiotics 
and hormones.

Potential safety hazard of 
raw milk

Risk and safety risks of 
dairy products

1.	 The use of preservatives 
beyond the limit and 
scope in the processing 
of dairy products;

2.	 In order to improve the 
protein content of the 
product, hydrolysed 
animal protein is used to 
replace milk protein;

3.	 Repeated processing of 
expired and unqualified 
products.

Suggestions on risk 
monitoring of quality and 
safety of dairy products

1.	 Strengthen the 
supervision of breeding 
links and raw milk 
acquisition links;

2.	 Strengthen enterprise 
supervision, strengthen 
sampling inspection and 
monitoring, and promote 
the healthy development 
of the dairy industry.

Figure 30. National Camel Milk Consumption and Growth Rate Forecast in 2022-2027
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(2) The export risk awareness is not strong, and the risk cost is not considered in foreign 
transactions. At present, most of China’s foreign trade enterprises still use the traditional 
transaction mode formed for many years, and the understanding of export risk still stays at 
the level of controlling non-letter of credit business. It should be said that any transaction 
has risks, so the cost of risk must be taken into account in export accounting. Some large 
foreign enterprises have set up departments specializing in risk prevention, which are 
combined with finance, to prevent export risks in an all-round way by strengthening 
internal control and making full use of external risk prevention institutions.

(3) Accounts receivables were not recovered in time and suffered heavy losses after 
the crisis. Some foreign trade enterprises in China are not timely enough to clear up 
foreign accounts receivable and overdue amounts. When the international economic 
situation changes, a considerable part of the loan is difficult to recover. For example, 
after the Asian financial crisis, nearly one third of China’s foreign trade enterprises could 
not recover their payments, so they had to hang them on their accounts, resulting in 
serious potential losses. Therefore, many foreign trade enterprises are often famous and 
profitable.

(4) Neglecting the construction of risk management mechanism. Managers of some 
foreign trade enterprises in China lack sufficient understanding of the importance of 
preventing export risks. They simply focus on business and take a laissez-faire attitude 
towards export risks. They know little about the knowledge of export risk prevention. 
Enterprises generally do not establish a sound internal control mechanism for export 
risks, and the management of customers is chaotic. Most buyers “stick to one pole to 
the end”. As a result, the hidden dangers of export continue, and the safety of foreign 
exchange collection is not guaranteed.

(5) Insufficient use of export credit insurance and other channel insurance. At present, 
the amount of export credit insurance in China is less than 4 percent of the number of 
export business in a year, most of the export business of most foreign trade enterprises 
is not insured, and few of them use foreign banks and insurance institutions to accept 
or insure export credit insurance, which has a certain relationship with the imperfection 
of China’s export credit insurance system. However, the lack of insurance awareness of 
export enterprises is an important factor. This is one of the main factors that some of 
China’s export trade can hardly bear the risk.

It can be seen that strengthening export risk management of foreign trade enterprises 
is not only conducive to improving the economic benefits of exports, but also conducive 
to increasing trade opportunities. Developing this business is beneficial to both sides to 
avoid risks and enhance confidence in trade with Chinese enterprises. Therefore, in the 
current trade situation, it is particularly urgent to carry out strategic changes and take 
active measures to strengthen export risk management.

The main measures to avoid import risks are:
(1) Change the concept and establish the awareness of risk cost. Managers, financial 
personnel and business personnel of China’s foreign trade enterprises should change 
their traditional management concepts and establish the awareness of export risk cost. 
Enterprises should establish corresponding financial accounting system, bring export 
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risk cost into the scope of financial accounting, and really bring export risk prevention 
into the routine management of foreign trade enterprises.

(2) Strengthen the investigation and evaluation of customer credit. Foreign trade 
enterprises should gradually reform the traditional customer management methods, 
classify the existing customers, strengthen the monitoring of bad customers, gradually 
establish a database of major customers, centralize the management of customer 
credit, closely grasp the credit situation of customers, and reduce the possibility of risk 
occurrence.

(3) Establish and improve the internal control system of export risk. Foreign trade 
enterprises should take export risk management as an important task, establish and 
improve the risk internal control system with financial functional departments as the 
core, and formulate their own export risk management system according to the overall 
business objectives of enterprises.

(4) Make full use of export credit insurance and other means to avoid risks. China’s foreign 
trade enterprises should study the relevant policies of the state on export credit insurance, 
and defuse risks by insuring export credit insurance for D/P, D/A and other businesses. 
The Export Credit Department of PICC P & C has been conducting this business on a trial 
basis since 1998. Of course, it can also be insured through overseas subsidiaries or export 
credit insurance agencies in other countries, especially for those new customers whose 
business should use export credit insurance to guard against risks.

The relevant land transport cargo insurance terms and conditions are attached.

6.4. � CAMEL MILK EXPORT ROUTE FROM  
MONGOLIA TO CHINA

The China-Mongolia border is 4 676 kilometres long. In accordance with the Agreement 
between the Government of the People’s Republic of China and the Government of the 
Mongolia on China-Mongolia Border Ports and Their Management System signed by 
China and Mongolia on 28 September 2004, 12 border ports, including Erlianhot, have 
been opened. In recent years, with the development of bilateral trade, Inner Mongolia 
Autonomous Region has applied for approval of Bagmaodu and Wuliji ports. At present, 
there are 18 ports in China and Mongolia (including three airports in Beijing, Hohhot 
and Hailar, and two ports in Erlianhot Highway and Railway). Among them, Erlianhot is 
a highway/railway port, from which all international trains between China and Mongolia 
exit. The rest are highway ports. Moreover, Mongolia has set up a consulate in Erlianhot, 
which can handle landing visas.

According to the agreement between China and Mongolia, bilateral ports can only be 
the entry and exit of China and Mongolia. International ports allow the entry and exit of 
personnel, means of transport and goods from third countries. Erlianhot-Zamen-Uud, 
Zhuengadabuqi-Biqigetu, Takeshiken-Bulgan and Aershan-Songbeier are international 
ports, and the rest are bilateral ports.
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Ports can be divided into Class I ports and Class II ports according to the authority of 
approval and opening. Class I ports refer to the ports approved by the State Council for 
opening to the outside world (including ports administered by the central government 
and some ports administered by provinces, autonomous regions and municipalities 
directly under the Central Government). Class II ports refer to the ports approved, opened 
and administered by the provincial people’s governments.

Table 5. Entry and exit ports of China and Mongolia
Port Location Opening hours Working hours

Hongshanzui-
Dayang

Near the No.17 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, June 21 
to July 5, August 1 to 
20 and September 1 
to 15 every year

Working hours in China are 11:00 
to 18:00 Beijing time; Working 
hours in Mongolia are from 12:00 
to 19:00 Ulaanbaatar time

Takeshken-
Bulgan

Near the No.124 
boundary 
marker of the 
China-Mongolia 
border

International 
perennial open port

Working hours in China are 
from 10:00 to 19:00 Beijing time; 
Working hours in Mongolia are 
10:00 to 19:00 Ulaanbaatar time 
(11:00 to 20:00 daylight saving 
time)

Wulasitai-Beitag Near the No.163 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, 16 to 30 
of March, May and 
September every 
year

Working hours in China are 
from 10:00 to 19:00 Beijing time; 
Working hours in Mongolia are 
10:00 to 19:00 Ulaanbaatar time 
(11:00 to 20:00 daylight saving 
time)

Laoyemiao-
Buergasitai

Near the No.354 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, 11 to 30 
February, April, 
June, August, 
October and 
December every 
year

Working hours in China are 
from 10:00 to 18:00 Beijing time; 
Working hours in Mongolia are 
10:00 to 18:00 Ulaanbaatar time 
(11:00 to 19:00 daylight saving time)

Ceke– Siberkulen Near the No.572 
boundary 
marker of the 
China-Mongolia 
border

Bilateral perennial 
open port

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

Ganqimaodu-
Gashusuhaitu

Near the No.703 
boundary 
marker of the 
China-Mongolia 
border

bilateral perennial 
open port

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

Mandula-Hangji Near the No.757 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, 16 
to 30 of March, 
May, August and 
November every 
year

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)
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Erlianhot 
(Railway)-Zamyn 
Uud (Railway)

Near the No.815 
boundary 
marker of the 
China-Mongolia 
border

International 
perennial open 
port, Open normally 
on weekends

Working hours in China are from 
8:00 to 18:00 Beijing time; Working 
hours in Mongolia are 8:00 to 18:00 
Ulaanbaatar time (9:00 to 19:00 
daylight saving time)

Erlianhot 
(Highway)-
Zamyn Uud 
(Highway)

Near the No.815 
boundary 
marker of the 
China-Mongolia 
border

International 
perennial open 
port, Open normally 
on weekends

Working hours in China are from 
8:00 to 18:00 Beijing time; Working 
hours in Mongolia are 8:00 to 18:00 
Ulaanbaatar time (9:00 to 19:00 
daylight saving time)

Zhuengadabuqi-
Biqigetu

Near the No.1046 
boundary 
marker of the 
China-Mongolia 
border

International 
perennial open port

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

Arxan-Somber Near the No.1382 
boundary 
marker of the 
China-Mongolia 
border

International 
seasonal open port, 
June 11 to 30, July 16 
to 30, August 16 to 
September 25 every 
year

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

Ebuduge-
Bayanhushu

Near the No.1423 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, 1 to 
15 of February, 
May, August and 
November every 
year

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

Allahasat-
Habiriga

Near the No.1495 
boundary 
marker of the 
China-Mongolia 
border

Bilateral season 
open port, January 
6 to 25, April 1 to 
October 31 every 
year

Working hours in China are from 
8:00 to 17:00 Beijing time; Working 
hours in Mongolia are 8:00 to 17:00 
Ulaanbaatar time (9:00 to 18:00 
daylight saving time)

The locations, types, opening hours and working hours of the China-Mongolia border 
crossings:

1. Hongshanzui- Dayang
The port is located near the No.17 boundary marker of the Sino-Mongolian border. The two 
sides of the port are Fuhai County, Altay Prefecture, Xinjiang Uygur Autonomous Region, 
the People’s Republic of China, and Sagsai County, Bayanulgai Province, Mongolia. The 
port passage is the Hongshanzui-Dayang border defence talks and meeting passage on 
the border between China and Mongolia.

The port is a bilateral seasonal open port. The opening hours are from June 21 to July 
5, August 1 to 20 and September 1 to 15 every year. During the opening of the port, the 
working hours of the Chinese side are from 11:00 to 18:00 Beijing time, and the working 
hours of the Mongolian side are from 12:00 to 19:00 Ulan Bator time.
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2. Takeshken-Bulgan
The port is located near the No.124 boundary marker of the Sino-Mongolian border. The 
two sides of the port are Qinghe County, Altay Prefecture, Xinjiang Uygur Autonomous 
Region, the People’s Republic of China, and Bulgan County, Khovd Province, Mongolia. 
The port passage is the meeting passage for the Takeshiken-Bulgan border talks on the 
border between China and Mongolia.

The port is an international perennial open port. During the opening of the port, the 
working hours of the Chinese side are from 10:00 to 19:00 Beijing time, and the working 
hours of the Mongolian side are from 10:00 to 19:00 Ulan Bator time (from 11:00 to 20:00 
daylight saving time).

3. Wulasitai-Beitag
The port is located near the No.163 boundary marker of the Sino-Mongolian border. The 
two sides of the port are Qitai County, Changji Hui Autonomous Prefecture, Xinjiang 
Uygur Autonomous Region, the People’s Republic of China, and Bulgan County, Khovd 
Province, Mongolia. The port passage is the Wulasitai-Beitag border talks and meeting 
passage on the border between China and Mongolia.

The port is a bilateral seasonal open port. The opening hours of the port are from March, 
May and September 16 to 30 every year. During the opening of the port, the working 
hours of the Chinese side are from 10:00 to 19:00 Beijing time, and the working hours of 
the Mongolian side are from 10:00 to 19:00 Ulan Bator time (11:00 to 20:00 daylight saving 
time).

4. Laoyemiao-Buergasitai
The port is located near the No.354 boundary marker of the Sino-Mongolian border. The 
two sides of the port are Balikun County, Hami Prefecture, Xinjiang Uygur Autonomous 
Region, the People’s Republic of China, and Altay County, Gobi Altai Province, Mongolia. 
The port passage is the meeting passage for the border talks between Laoyemiao and 
Burgasitai on the border between China and Mongolia.

The port is a bilateral seasonal open port. The opening hours are from February, April, 
June, August, October and December 11 to 30 every year. During the opening of the 
port, the working hours of the Chinese side are from 10:00 to 18:00 Beijing time, and the 
working hours of the Mongolian side are from 10:00 to 18:00 Ulan Bator time (11:00 to 
19:00 daylight saving time).

5. Ceke – Siberkulen
The port is located near the No.572 boundary marker of the Sino-Mongolian border. The 
two sides of the port are Ejina Banner of Alxa League of Inner Mongolia Autonomous 
Region of the People’s Republic of China and Gurbantes County of South Gobi Province 
of Mongolia. The port passage is the meeting passage for the Ceke-Xibekulun border 
talks on the Sino-Mongolian border.

The port is a bilateral perennial open port. During the opening of the port, the working 
hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working hours of 
the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 daylight 
saving time).
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6. Ganqimaodu-Gashusuhaitu
The port is located near the No.703 boundary marker of the Sino-Mongolian border. The 
two sides of the port are Wulate Middle Banner of Bayannur League of Inner Mongolia 
Autonomous Region of the People’s Republic of China and Khan Bogd County of South 
Gobi Province of Mongolia. The port passage is the Ganqimaodu-Gashusuhaitu border 
talks and meeting passage on the border between China and Mongolia.

The port is a bilateral perennial open port. During the opening of the port, the working 
hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working hours of 
the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 daylight 
saving time).

7. Mandula-Hangji
The port is located near the No.757 boundary marker of the Sino-Mongolian border. 
On both sides of the port are Darhan Maoming’an United Banner, Baotou City, Inner 
Mongolia Autonomous Region, the People’s Republic of China, and Hatenbulag County, 
East Gobi Province, Mongolia. The port passage is the Zamin Shaorong-Hanggai border 
talks and meeting passage on the border between China and Mongolia.

The port is a bilateral seasonal open port. The opening hours of the port are from March, 
May, August and November 16 to 30 every year. During the opening of the port, the 
working hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working 
hours of the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 
daylight saving time).

8. Erlianhot (Railway)-Zamyn Uud (Railway)
The port is located near the No.815 boundary marker of the Sino-Mongolian border, 
flanked by Erlianhot City, Inner Mongolia Autonomous Region, the People’s Republic of 
China, and Zamyn Uud County, East Gobi Province, Mongolia.

The port is an international perennial open port.

9. Erlianhot (Highway)-Zamyn Uud (Highway)
The port is located near the No.815 boundary marker of the Sino-Mongolian border, 
flanked by Erlianhot City, Inner Mongolia Autonomous Region, the People’s Republic of 
China, and Zamyn Uud County, East Gobi Province, Mongolia. The port passage is the 
Erlianhot-Zamyn-Uud border talks and meeting passage on the Sino-Mongolian border.
The port is an international open port all the year round and is open normally on weekends. 
During the opening of the port, the working hours of the Chinese side are from 8:00 to 
18:00 Beijing time, and the working hours of the Mongolian side are from 8:00 to 18:00 
Ulan Bator time (9:00 to 19:00 daylight saving time).

10. Zhuengadabuqi-Biqigetu
The port is located near the 1046 boundary marker of the Sino-Mongolian border. The 
two sides of the port are East Ujimqin Banner of Xilingol League of Inner Mongolia 
Autonomous Region of the People’s Republic of China and Erdengchagang County of 
Sukhbaatar Province of Mongolia. The port passage is the Zhuengadabuqi-Biqigetu 
border talks and meeting passage on the Sino-Mongolian border.
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The port is an international perennial open port. During the opening of the port, the 
working hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working 
hours of the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 
daylight saving time).

11. Arxan-Somber
The port is located near the No.1382 boundary marker of the Sino-Mongolian border. 
The two sides of the port are Aershan City, Xing’an League, Inner Mongolia Autonomous 
Region of the People’s Republic of China, and Halahagaole County, Eastern Province of 
Mongolia. The port passage is near the No.1382 boundary marker of the Sino-Mongolian 
border.

The port is an international seasonal open port. The opening hours are from June 11 to 
30, July 16 to 30 and August 16 to September 25 every year. During the opening of the 
port, the working hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the 
working hours of the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 
18:00 daylight saving time).

12. Ebuduge-Bayanhushu
The port is located near the No.1423 boundary marker of the Sino-Mongolian border. 
The two sides of the port are New Barag Left Banner, Hulunbuir City, Inner Mongolia 
Autonomous Region of the People’s Republic of China, and Halahagaole County, Eastern 
Province of Mongolia. The port passage is the Ebudug-Bayanhushu border talks and 
meeting passage on the Sino-Mongolian border.

The port is a bilateral seasonal open port. The opening hours of the port are from February, 
May, August and November 1 to 15 every year. During the opening of the port, the working 
hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working hours of 
the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 daylight 
saving time).

13. Allahasat-Habiriga
The port is located near the No.1495 boundary marker of the Sino-Mongolian border. 
The two sides of the port are New Barag Right Banner, Hulunbuir City, Inner Mongolia 
Autonomous Region of the People’s Republic of China, and Qiaobashan County, Eastern 
Province of Mongolia. The port passage is the meeting passage for the Alahashad-
Habiriga border talks on the border between China and Mongolia.

The port is a bilateral seasonal open port. The opening hours are from January 6 to 25 
and from April 1 to October 31 every year. During the opening of the port, the working 
hours of the Chinese side are from 8:00 to 17:00 Beijing time, and the working hours of 
the Mongolian side are from 8:00 to 17:00 Ulan Bator time (from 9:00 to 18:00 daylight 
saving time).

According to the geographical location and time of exporting camel milk, appropriate 
ports and means of transportation should be selected to better export camel milk from 
Mongolia to China. For details, see the Agreement between the Government of the 
People’s Republic of China and the Government of Mongolia on China-Mongolia Border 
Ports and Their Management System.
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With the overall growth of global sales of camel dairy products, the market demand for 
camel dairy products in China has grown rapidly in the past five years. In 2021, the total 
sales of camel dairy products in China amounted to USD 751.3 million, representing an 
increase of 35.1 percent from USD 556 million in 2016, with an average annual growth 
rate of 5.53 percent, and the market demand is expected to continue to expand. In the 
future, with China’s per capita GDP exceeding USD 10 000 and the number of middle-
income groups exceeding 400 million, the strong domestic demand potential will bring 
more market growth space for camel dairy products in the Chinese market. Although 
the stock is rising, due to the low production of camel milk and the difficulty of milking, 
the production of camel milk is not high, and a large number of camel milk products 
need to be imported from abroad. Camel milk powder is favoured by consumers all over 
the world because it is easy to preserve, carry and eat. The product has a rapid annual 
growth rate and needs to be imported in large quantities.

In addition, the repeated fluctuations of the regular epidemic not only affect work and 
life, but also bring psychological anxiety, prompting consumers to focus on daily life 
and diet, and gradually strengthen their health awareness. More than 60 percent of the 
population is currently actively looking for dietary products that are beneficial to their 
body health, to help improve resistance and build a strong physique. There are a wide 
variety of dairy products, pure milk is the most popular market, compared with common 
milk and goat milk, camel milk has high nutritional value, more to meet the needs of 
human health.

The report shows the consumer behaviour, taste preferences and market price research 
of camel milk products in China, including online and supermarkets, and also analyses 
the gender, age, purchasing reasons and product categories of consumer groups, as well 
as the distribution plan and market penetration plan of the main distributors of camel 
milk. The data provides a good theoretical basis and data support for the implementation 
of consumer behaviour and marketing strategy of Mongolian dairy products entering 
China.

Due to geographical reasons, different countries have different product standards, and 
imported related products must also comply with China’s food safety management 
measures and regulations, including the Customs Regulations of the People’s Republic 
of China on the Supervision of Processing Trade Goods and the Regulations of the 
People’s Republic of China on the Safety of Import and Export Food. Imported food shall 
also comply with the Agreement between the Government of the People’s Republic of 
China and the Government of Mongolia on the Border Ports and Their Management 
Systems between China and Mongolia and other agreements and regulations. There 
are 19 industry standards, local standards and group standards related to camel dairy 
products in China. Imported pre-packaged food and food additives shall have labels in 
Chinese; if instructions are required by law, instructions in Chinese shall also be provided. 
Labels and instructions shall conform to the provisions of this Law and other relevant 
laws and administrative regulations of China and the requirements of national food 
safety standards, and there are 13 relevant general food standards. The listing of relevant 
implementation standards, regulations and management methods will help to avoid 
potential risks in the export process, ensure the smooth progress of export, and provide 
a theoretical basis for the formulation of export routes from Mongolia.
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As good neighbours and partners of China, China and Mongolia have long maintained 
friendly, stable and win-win bilateral relations. For Mongolia, China is its largest trading 
partner and its biggest source of investment. Moreover, Mongolia is rich in natural 
resources, and China is a major importer and consumer of resources. Therefore, the 
economic and trade relations between the two countries are highly complementary. 
Under the cooperation mode of equality and mutual benefit, the economic and trade 
relations between the two countries have developed rapidly. Therefore, the import 
of camel milk from Mongolia can not only meet the growing demand of camel milk 
consumption in China, but also promote the economic development of Mongolian camel 
industry, promote the relationship between the two countries and achieve common 
prosperity.

To sum up, this investigation report shows that the development and application of camel 
milk technology can inject new vitality into the development of camel dairy industry in 
Mongolia, and the production types, equipment, production scale and other information 
of camel dairy enterprises can provide certain basis for the development and production 
types of camel dairy enterprises in Mongolia. The study of consumer behaviour and 
consumer preference can provide a basis for the development of new products, and 
the summary of marketing strategies and marketing plans is conducive to the growth 
of sales. The listing of the applicable implementation standards for Chinese export of 
camel milk related products, China’s international trade and customs conditions and 
requirements, and the safety management measures and logistics requirements for 
imported and exported food are helpful for Mongolia to analyse the demand and supply 
of Chinese camel milk market, as well as the potential for Mongolian camel milk products 
to enter this market. The analysis results of this survey report are not only conducive to the 
development of camel milk industry in Mongolia, but also conducive to the formulation 
and implementation of the export business strategy of camel dairy products.
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ANNEX

8
1.	 Top manufacturers of camel milk products in China
2.	 Camel milk known brands in China
3.	 Applicable Chinese standards and regulations for the 

export oriented camel milk products
4.	 China’s and International Trade and Customs condition 

and requirements
5.	 The Measures of the People's Republic of China for the 

Administration of Import and Export Food Safety
6.	 Agreement between the Government of the People's 

Republic of China and the Government of Mongolia on 
the China-Mongolia Border Crossing and its Management 
System
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ANNEX 1. � TOP MANUFACTURERS OF CAMEL MILK 
PRODUCTS IN CHINA

In the dairy industry, potential competitors are mainly influenced by economies of scale 
and distribution channels. If dairy industry wants to achieve economies of scale, it must 
focus on procurement and production. The production cost of dairy products is mainly 
affected by the price of raw milk, but most of China’s camel milk bases are distributed 
in Inner Mongolia, Xinjiang and other places, which causes a huge difference in the 
price of dairy products across the country. Old milk supply occupies the main source, 
and exploring new milk sources or establishing milk production base will have to face 
higher investment. As a result, the distribution of milk production bases creates a major 
barrier for future competitors to enter the industry. In China, more than 66 percent of 
dairy companies produce liquid milk. However, consumers pay more attention to the 
storability and freshness of liquid milk, which requires dairy companies to have their own 
distribution channels.

1. Inner Mongolia Sunite Camel Biotechnology Co., LTD
Inner Mongolia Sunite Camel Biotechnology Co., Ltd. is a camel industry deep processing 
enterprise established by Golden Camel Group Co., Ltd. in Saihantala Town, Sunite Right 
Banner. It is the biotechnology research and development and production of high-tech 
enterprises, integrating camel liquid milk, yogurt, camel colostrum freeze-dried powder, 
milk tablet, camel meat products processing, camel skin processing and camel blood 
peptides production.

2. Inner Mongolia Yinggesu Biotechnology Co., Ltd.
Inner Mongolia Yinggesu Biotechnology Co., LTD., a subsidiary of Huifeng Group, was 
established on 20 December 2019, located in Urad Back Banner. It is a biotechnology 
company integrating scientific research, development, sales and service of camel 
industry. The company has dairy and animal husbandry related industries, and will 
continue to invest in the construction of camel dairy processing factory, camel food 
processing factory and other series of projects, shaping a complete camel scientific 
research, processing, sales system.
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3. Inner Mongolia Desert Tuomama Industrial Co., Ltd.
Inner Mongolia Desert Tuomama Industrial Co., LTD., founded in June 2016, is located 
in Alxa Left Banner, mainly engaged in the research and development, consulting, 
production and processing, sales of green, organic and healthy products. Since its 
establishment, the company has mainly carried out the research and development of 
camel milk products, and developed the “Tuomama” camel milk products. Now the 
main products are pure camel milk, pure camel milk powder, children’s camel milk 
powder, camel colostrum, whole fermented camel milk powder, pure cheese, camel 
milk agriophyllum squarrosum flatbread and non-sucrose camel milk flatbread.

4. Inner Mongolia Desert God Biotechnology Co., Ltd.
Inner Mongolia Desert God Biotechnology Co., Ltd. was founded in May 2014, located in 
Badanjilin Town camel industrial park, registered capital of 30 million yuan. It is a leading 
local enterprise with the Alxa camel industry as the development object, and focusing 
on standardized camel feeding, camel milk processing and camel biological products 
processing. Mainly engaged in the camel series of product development, research, 
production and sales. Make full use of the advantages of local camel resources, the camel 
industry will continue to grow bigger and stronger. The main products are liquid milk, 
camel milk powder, camel milk tablet and so on.
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5. Camel’s Home Biotechnology (Inner Mongolia) Co., Ltd.
Camel’s Home Biotechnology (Inner Mongolia) Co., LTD is located in Sunite Right Banner, 
Xilingol League. The factory covers an area of 100 mu, covering an area of 30 000 square 
metres of the first phase of the project was completed and put into operation in 2019. 
The first phase of the project is designed to handle 6 000 tonnes of camel milk annually. 
The factory is built according to GMP standards and adopts a fully closed unmanned 
automatic production line.
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6. Inner Mongolia Tiantuo Biotechnology Co., LTD
Inner Mongolia Tiantuo Biotechnology Co., LTD., founded in November 2017, is the first 
domestic enterprise specializing in the research and development, production and sales 
of camel milk and camel grease series cosmetics. The technical support is CHN-KAZ camel 
research institute of Inner Mongolia. The company has three cosmetics production lines 
in Badanjilin Town, Alxa Right Banner, covering an area of nearly 2 000 square metres with 
an annual production capacity of 60 tonnes. At present, the company produces and sells 
two brand series of cosmetics, GOBITUOTUO and TENGRIIN BOTGO. There are 19 kinds 
of camel milk and grease series cosmetics such as camel milk moisturizing repair mask, 
camel milk nourishing moisturizing face cream, lotion, toner, placental protein essence, 
camel grease lip balm, lipstick, hand cream and cleansing mousse. They have completed 
the record in the State Food and Drug Administration and have been produced and 
marketed.
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7. Inner Mongolia Tenghetai Shatuo Industry Co. LTD
Inner Mongolia Tenghetai Shatuo Industry Co., Ltd. is the largest concentrated production 
and sales base of camel milk in China. The company was registered in 2006, the registered 
capital of 3 million yuan, the factory was set up in Chaogewenduer Town, Urad Back 
Banner. The company has a 400 square metres of office space, a 500 square metres of 
Gebi Hongtuo comprehensive service room, 800 square metres of carding workshop and 
1 300 square metres of slaughter workshop, 30 cubic metres of dumpling factory frozen 
storage, 340 cubic metres of acid discharge storage, 108 cubic metres of cold storage, 
24 cubic metres of frozen storage. In 2017, the company built the country’s largest Gebi 
Hongtuo Aorigeqi camel milk industrial base in Siniusu Gacha, Gwendur Town.
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8. Xinjiang Wangyuan Biotechnology Group Co. LTD
Xinjiang Wangyuan Biotechnology Group, formerly known as Xinjiang Wangyuan Camel 
Milk Industry Co., LTD., is a pioneer in the world camel industry. Founded in 2007, it 
was upgraded to a group company in 2014 with a registered capital of 10 million yuan. 
Located in Huancheng East Road, Fuhai County, Aertai Region, the factory covers an area 
of 100 mu and has 4 million mu natural pasture. It has obtained the national organic 
certification for 11 consecutive years. It is the only domestic camel milk deep processing 
and camel series product research and development enterprise with independent 
intellectual property rights, with camel series product research and development, deep 
processing, sales as one of the private science and technology enterprises. Under the 
jurisdiction of 6 branches and a Xinjiang Bactrian camel Research Institute. At present, 
Wangyuan Group has more than 2 000 stores and counters all over the country and the 
world, covering Hong Kong, Macao, Taiwan, etc., and exported to Australia, the United 
States, New Zealand and other countries.

9. Xinjiang Zhongtuo Biotechnology Co., LTD
Xinjiang Zhongtuo Biotechnology Co., LTD. was established in April 2016. It is Henan to 
help Xinjiang enterprises. It is also a modern, standardized, large-scale and professional 
camel dairy production base integrating scientific research, production, sales and 
service. The company is located in the agricultural products processing park of Yanchi 
Town, Yiwu County, Hami City, with a total investment of 100 million yuan. Now it has 
the country’s largest camel milk powder production line, automatic liquid camel milk 
production line, standardized purification workshop of 10,000 square metres, camel milk 
cold chain acquisition preservation system, camel breeding base, camel industry research 
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centre. Sales network throughout the country 25 provinces, autonomous regions and 
municipalities, more than 400 stores. The products on the market are pure camel milk 
powder, children’s camel milk powder, first stage camel milk powder, sterilized pure 
camel milk, camel milk manual soap, camel milk body wash, camel velvet quilt and other 
products. 

10. Xinjiang Yearn by Camel Biological Co., LTD
Xinjiang Yearn by Camel Biological Co., LTD., founded in November 2004, is located in 
Changle East Road, Mulei County, Changji Prefecture. It is an enterprise focusing on the 
research and development, production and processing, and industrial chain operation 
of camel milk powder and dairy products. The main products of the company are whole 
camel milk powder, formula camel milk powder, children camel milk powder, colostrum 
formula camel milk powder, milk shell, milk tablet and other dairy products. Yearn by 
Camel is currently the first featured milk industrial park in China that produces and 
processes camel milk. On the basis of complete production workshops and processes, 
Yearn by Camel is also equipped with a professional third-party testing centre and 
product packaging centre to provide one-stop rapid response from milk source collection, 
production and processing to product testing, with controllable source and quality.
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11. Xinjiang Sky Camel Dairy Group / Biotechnology Development Co., LTD
Xinjiang Sky Camel Dairy Group Co., LTD., formerly known as Xintuoyuan Biological 
Development Co., LTD., was established in 2007 and upgraded to the Group in 2021.
The headquarters of the company is located in the High-tech zone (New district) of 
Urumqi City, with a total area of more than 1 000 mu, with 100 000 mu of natural pasture. 
In 2013 and 2019, we obtained 16 technical patents and obtained national organic 
certification for two consecutive years. The Group has conducted comprehensive 
research and development of camel milk series of food, health care products, cosmetics, 
biopharmaceutical products and in-depth development of camel series of products. At 
present, it has set up sales points in Beijing, Shanghai, Guangzhou, Shenzhen, Huizhou, 
Xi an, Chengdu, Chongqing, Xiamen, Wuhan and other places, covering all provinces 
and cities in China. Xinjiang Sky camel Biotechnology Development Co., LTD., founded in 
2013, is located in Wugongtai Town, Hutubi County, Changji Prefecture, mainly engaged 
in the research and development and processing of camel milk products. The company 
has built a standardized production line with the leading annual processing capacity 
of 3 000 tonnes of fresh camel milk, which can process whole/skim camel milk powder 
products.
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12. Xinjiang Ucamel Biotechnology Co., LTD
Xinjiang Ucamel Biotechnology Co., LTD., located in Shuimogou District, Urumqi City, 
is a professional dairy enterprise integrating research and development, breeding, 
production and sales. Relying on the abundant animal husbandry resources of Tianshan 
ranch, the company has developed a series of camel milk products with high added 
value and built “Ucamel” into an international national brand in Xinjiang. From Denmark 
to introduce advanced camel milk powder automation production equipment, at the 
same time has the domestic professional level of camel milk biological research and 
development centre. Relying on abundant animal husbandry resources and breeding 
experience in Keping County, the company has bred and developed high-quality camel 
milk products in 2 million mu of natural selenium-rich saline-alkali pasture. Designed 
fresh camel milk production capacity of 2 500 tonnes/year, whole camel milk powder 
300 tonnes/year.

13. Xinjiang New Camel Dairy Co., LTD
Xinjiang New Camel Dairy Co., LTD., a state-owned enterprise, is an enterprise assisted by 
Zhejiang Province in Xinjiang. It covers an area of 50 mu with a total construction area of 
11 000 square metres. The total investment of the first phase of the project is 60 million 
yuan. The company has three automatic production lines, which can handle more than 
20 000 tonnes of fresh milk annually. At present, it can produce more than ten kinds of 
products, such as camel milk powder series, sterilized camel milk, fermented camel milk, 
camel milk beverage, modified milk powder, freeze-dried powder, compressed milk 
tablet, etc. The brand has high market recognition. Now the company has effectively 
solved the employment of more than 60 people and can indirectly drive 245 camel 
farmers in the county to increase their income by more than 50 million yuan. 



69

Annex CHAPTER 8

14. Shuanghe Xintuo Animal Husbandry Co., LTD
Shuanghe Xintuo Animal Husbandry Co., Ltd. Was established in May 2020, located in 
the 84 Regiment of Shuanghe City, Xinjiang Province, with a registered capital of 10 
million yuan and a construction area of more than 300 mu. The base is divided into 
four areas: living and office area, epidemic prevention and quarantine area, production 
and breeding area, and forage storage and processing area. The existing standardized 
farming enclosure 6 buildings, construction area of 2 723 square metres of 2 buildings, 
construction area of 1 700 square metres of 2 buildings, construction area of 1 200 square 
metres of 2 buildings, straw farm and silage pit covers an area of 15 mu. In the company’s 
development and growth of 2 years, there are more than 300 camels in the breeding 
area, less than 2 hours, more than 100 kilograms of fresh camel milk will be stored in the 
condensation tank, the future can be.
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15. Xinjiang Camel Union Group Co., LTD
Xinjiang Camel Union Group Co., LTD., located in Dabancheng District surrounded by 
Tianshan, is the world’s largest featured dairy industry chain enterprise integrating camel 
scientific research, animal husbandry, production and sales, food testing, packaging 
manufacturing and cultural tourism. Enterprise initial investment of 370 million yuan, 
under the five industrial sectors. There are 18 standard industrial factories in the special 
milk industry park of Camel Union Group, covering an area of about 27 000 square metres, 
and the daily processing of special raw milk can reach 100 tonnes. In Dabancheng, the 
Group invested 370 million yuan to build the special milk industrial park, which is equipped 
with four functional workshops: dry production, wet production, liquid milk production 
and freeze-dried food, which can realize seven mainstream milk production processes, 
including spray drying, dry mixing, freeze-drying, UHT, pasteurization, degreasing and 
fermentation.

16. Xinjiang Jintuo Investment Co., LTD
Xinjiang Jintuo Investment Co., LTD., founded in 2005, is a large camel industry group 
integrating camel breeding, research and development, production and sales of camel 
dairy products. It owns the representative brand of camel milk “Desert Platinum”. From 
milk collection, transportation to production, processing, factory, each step has strict 
standard requirements and standard operation. 

Xinjiang Jintuo camel breeding base covers an area of 35 million square metres, using 
free range mode. The camel milk powder processing factory covers an area of 40 000 
square metres in Dabancheng District, with an annual production line of 3 600 tonnes of 
camel milk, patented processing technology and professional testing equipment.
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17. Yili Nala Dairy Group Co., LTD
The headquarter of Yili Nala Dairy Group Co., Ltd. Is located in Kuerdening Town, Gongliu 
County, Yili Prefecture, Xinjiang. The group has a registered capital of 352 million yuan, 
total assets of 2 billion yuan and more than 2 000 employees. It is located next to the 
Nalati grassland, a 4A scenic spot. It insists on building a factory in the milk source base 
and owns 80 000 mu of organic pasture. Professional production of organic camel milk 
powder, organic sheep milk powder, yak milk powder, sheep milk powder, etc.

18. Yili Xuelian Dairy Co., LTD
Yili Xuelian Dairy Co., LTD., founded in 2005, is located in the beautiful apricot county 
of Yili river valley — Yining, which is known as “a place with south-China-type scenery”. 
Xuelian Dairy in Yili national agricultural products processing base, now has its own 
ecological alpine grassland pasture and desert pasture area of a total of more than 50, 
ten thousand mu, 20 000 Bactrian camels, and have Aertai Fuyun Keketuohai, Yili Nalati 
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apricot blossom ditch, Yining Tuohulasu grassland three organic pasture camel breeding 
base, and more than 20 camel breeding professional cooperatives. The company has 
two advanced production lines for dairy products, with a daily processing capacity of 
160 tonnes of raw milk and an annual designed processing capacity of 10 000 tonnes 
of milk powder. From the construction of milk source base, camel farm management, 
raw milk acceptance monitoring to the whole process of production, from product 
delivery to after-sales tracking service, scientific, modern and procedural management 
is implemented. It has passed ISO9001:2016 international quality system certification, 
GMP, HACCP and other authoritative system certification, which objectively ensures the 
safety and reliability of product quality.

19. Xinjiang Tianhongrun Biotechnology Co., LTD
Xinjiang Tianhongrun Biotechnology Co., Ltd. Was established in 2015 with a total 
investment of 100 million yuan. It is a professional high-end dairy company with local 
factories in Xinjiang. It has a complete industrial chain from milk collection, research and 
development, production to market terminal sales, and has high-end dairy workshop, 
health care product workshop and supporting production rooms. The company is 
engaged in the research and development, production and sales of characteristic dairy 
products (camel milk), and camel milk using the special eliminating mutton smell 
technology, so that the camel frankincense flavour is stronger, committed to using 
advanced low temperature technology to better preserve the effective ingredients of 
camel milk, is currently an innovative camel milk enterprise in China.
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20. Yili Yilite Dairy Co., LTD
Yili Yilite Dairy Co., LTD. (formerly Zhaikou milk powder factory) was founded in 1958, 
located in the Seventy-ninth Regiment of Nileke County, Yili Prefecture. It is a subordinate 
enterprise of the Seventy-ninth Regiment of the Fourth Division of Xinjiang Production 
and Construction Corps. Relying on the original ecological milk source advantage of eight 
core ranches of the Corps, Yili Yilite Dairy specializes in the production of camel milk, 
horse milk, sheep milk, brown milk, Xinjiang milk tea powder and other characteristic 
dairy products.

21. Xinjiang Yibate Dairy Co., LTD
Xinjiang Yibate Dairy Co., LTD., with a registered capital of 50 million yuan, is a professional 
new featured dairy enterprise integrating research and development, production, sales 
and service of camel dairy products. At present, the company owns a series of products 
including pure camel milk powder, children’s formula camel milk powder, adult formula 
camel milk powder, camel milk soap, camel milk biscuits, cheese and so on. It took the 
company three years to increase the sales volume from 5 000 yuan to 80 million yuan, 
then to 250 million yuan, and now to 500 million yuan. The number of employees has 
grown from two to more than 100, and more than 200 stores have become the local pillar 
industry.
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ANNEX 3. � APPLICABLE CHINESE STANDARDS AND 
REGULATIONS FOR THE EXPORT ORIENTED 
CAMEL MILK PRODUCTS

The main Chinese standards and regulations applicable to the export of camel dairy 
products:
Chinese Dairy Products Industry Standard- Camel Milk Powder (RHB903-2017).
Chinese Dairy Products Industry Standard- Camel Milk (RHB900-2017).
Chinese Dairy Products Industry Standard- Fermented Camel Milk (RHB902-2017).
Food Safety Local Standard- Camel Milk Powder (DBS15/016-2019).
Food Safety Local Standard- Camel Milk (DBS15/015-2019).
Food Safety Local Standard- Sterilized Camel Milk (DBS15/017-2019)
Food Safety Local Standard- Camel Milk Powder (DBS65/014-2017).
Food Safety Local Standard- Camel Milk (DBS65/010-2017)
Food Safety Local Standard- Sterilized Camel Milk (DBS65/012-2017).
Food Safety Local Standard- Pasteurized Camel Milk (DBS65/011-2017).
Food Safety Local Standard- Fermented Camel Milk (DBS65/013-2017).
Group Standard- Camel Milk Powder (T/CAAA011-2019).
Group Standard- Fermented Camel Milk Powder (T/CAAA012-2019)
Group Standard- Camel milk (T/CAAA007-2019)
Group Standard- Pasteurized Camel Milk (T/CAAA009-2019).
Group Standard- Fermented Camel Milk (T/CAAA010-2019).
Group Standard- Sterilized Camel Milk (T/CAAA008-2019)
Group Standard- High Temperature Sterilized Camel Milk (T/IMAS035-2022).
Group Standard- Camel milk collection protocol (T/IMAS046-2022).

ANNEX 4. � CHINA’S AND INTERNATIONAL TRADE AND 
CUSTOMS CONDITION AND REQUIREMENTS

China’s and International Trade and Customs condition and requirements mainly 
comply with the “The Measures of the People’s Republic of China for Customs processing 
trade goods supervision” and “The Measures of the People’s Republic of China for the 
Administration of Import and Export Food Safety” the main content is as follows.

The Measures of the People’s Republic of China for Customs Processing Trade 
Goods Supervision

Chapter I. General Provisions
Article 1	 In order to promote the healthy development of processing trade, regulate 

the customs management of processing trade goods, according to the 
“Customs Law of the People’s Republic of China” (hereinafter referred to as 
“Customs Law”) and other relevant laws and administrative regulations, the 
development of these measures.
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Article 2	 These Measures shall be applicable to the procedures for the establishment 
of manuals for processing trade goods, import and export declaration, 
processing, supervision and verification. Processing trade operating 
enterprises, processing enterprises and contractors shall be subject to 
customs supervision in accordance with these Measures.

Article 3	 The term “processing trade” as mentioned in these Measures refers to the 
import of all or part of raw and auxiliary materials, parts and components, and 
packaging materials (hereinafter referred to as materials and components) 
by operating enterprises. The business activities of re-exporting finished 
products after processing or assembling, including processing with supplied 
materials and processing with imported materials.

Article 4	 Unless otherwise provided for by the State, if the imported materials for 
processing trade are subject to the restrictive provisions of the Government 
on import, the operating enterprises shall be exempted from submitting 
import licenses to the Customs. Where the export of finished products in 
processing trade falls under the restrictive provisions of the State on export, 
the operating enterprise shall submit the export license to the Customs.

Article 5	 Where the imported materials and parts under the item of processing trade 
are subject to bonded supervision, after the finished products are exported, 
the Customs shall cancel and write-off according to the actual quantity of re-
export after processing.

	 Where taxes are levied on imported materials and parts under processing 
trade in advance at the time of import in accordance with the provisions, 
after the finished products are exported, the customs shall refund the taxes 
already levied according to the actual quantity of re-export after processing 
as verified. If the export products under processing trade are subject to export 
duties, the customs shall collect export duties in accordance with relevant 
provisions.

Article 6	 The Customs shall, in accordance with the provisions of the State, implement 
a guarantee system for processing trade goods. Processing trade goods may 
not be mortgaged without Customs approval.

Article 7	 The customs shall exercise classified supervision over processing trade, and 
the specific administrative measures shall be formulated separately by the 
General Administration of Customs.

Article 8	 The Customs may verify the processing trade enterprises, and the enterprises 
shall cooperate.

	 Customs verification shall not affect the normal business activities of 
enterprises.

Article 9	 The establishment of manuals, import and export declaration and verification 
of processing trade goods shall be in the form of paper documents and 
electronic data.

Article 10	 Processing trade enterprises shall, in accordance with the “Accounting Law 
of the People’s Republic of China” and the relevant provisions of the Customs, 
set up books of accounts, statements and other relevant documents to 
meet the requirements of customs supervision, record the import, storage, 
transfer, transfer, sale, processing, use, loss and export of goods related to 
the enterprise’s processing trade, with legal and valid documents to keep 
accounts and accounting.
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	 A processing trade enterprise shall separate the management of processing 
trade goods from non-processing trade products. Processing trade goods 
shall be stored in places that have been put on record by the Customs, and 
special materials shall be reserved. If an enterprise changes the storage place 
of processing trade goods, it shall be subject to the approval of the Customs.

Chapter II. Establishment of Manuals for Processing Trade Goods
Article 11	 The operating enterprise shall go through the formalities for the establishment 

of a manual for processing trade goods with the competent customs at the 
place where the processing enterprise is located.

	 If the operating enterprise and the processing enterprise are not within the 
same area under the jurisdiction of the customs directly under the General 
Administration of Customs, they shall go through the procedures for the 
establishment of the manual in accordance with the provisions on the 
administration of processing trade in other places.

Article 12	 Except as otherwise provided for, when handling the establishment of a 
manual for processing trade goods, an operating enterprise shall truthfully 
declare to the Customs the mode of trade, unit consumption and port of 
import and export. And the product names, product numbers, specifications 
and models, prices and places of origin of imported materials and exported 
finished products, and submit the following documents:
(1)	 a valid approval document issued by the competent department for 

approving the development of processing trade business;
(2)	 If the operating enterprise has its own processing capacity, it shall 

submit the Production Capacity Certificate of the Processing Enterprise 
in Process Trade issued by the competent department;

(3)	 If the operating enterprise entrusts the processing, it shall submit the 
processing contract signed by the operating entity and the processing 
enterprise, and the Production Capacity Certificate of the Processing 
Trade Enterprise issued by the competent department;

(4)	 contracts concluded by the operating enterprise with foreign parties;
(5)	 Other certification documents and materials that the customs deems 

necessary.
Article 13	 Where an operating enterprise submits complete and valid documents 

and materials to declare the establishment manual in accordance with the 
provisions of Article 11 and Article 12 of these Measures, the Customs shall 
complete the establishment formalities of the processing trade manual within 
5 working days from the date of accepting the declaration of establishment 
of the enterprise manual.

	 Where it is necessary to go through the formalities for guarantee, the Customs 
shall go through formalities for the establishment of the manual after the 
business enterprise provides guarantee in accordance with the provisions.

Article 14	 Under any of the following circumstances, the customs shall go through the 
formalities for the establishment of the manual after the operating enterprise 
provides a deposit equivalent to the amount of taxes payable or a letter of 
guarantee from a bank or a non-bank financial institution:
(1)	 It is suspected of smuggling and has been placed on file for investigation 

by the Customs, but the case has not yet been concluded;
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(2)	 It is required by the customs for rectification due to chaotic management 
and is within the rectification period.

Article 15	 Under any of the following circumstances, the customs may require an 
operating enterprise to provide a security deposit equivalent to the amount 
of taxes payable or a letter of guarantee from a bank or a non-bank financial 
institution when going through the formalities for the establishment of the 
manual:
(1)	 leasing plant or equipment;
(2)	 Conducting processing trade business for the first time;
(3)	 The processing trade manual has been postponed twice or more;
(4)	 Handling the formalities for processing trade in different places;
(5)	 The case has been placed on file for investigation by the Customs and 

has not yet been concluded.
Article 16	 Under any of the following circumstances, a processing trade enterprise shall 

not go through the procedures for establishing a manual:
(1)	 The import or export of materials or finished products is prohibited by 

the State;
(2)	 The processed products are prohibited by the State from being processed 

and produced within the territory of China;
(3)	 The imported materials and parts are not suitable for bonded supervision;
(4)	 Operating enterprises or processing enterprises that are not allowed to 

engage in processing trade according to the provisions of the State;
(5)	 The operating enterprise fails to report the expired processing trade 

manual to the customs within the prescribed time limit, and applies 
again for the establishment of the manual.

Article 17	 Where the establishment of a manual for processing trade goods, the contents 
of declaration and the documents submitted by an operating enterprise are 
inconsistent with the facts, the customs shall handle the matter in accordance 
with the following provisions:
(1)	 If the goods have not been imported, the customs shall cancel the 

manuals;
(2)	 If the goods have been imported, the enterprise shall be ordered to return 

the goods out of the country.
	 Under the circumstances prescribed in Item (2) of Paragraph 1 of this Article, 

an operating enterprise may apply to the Customs for providing a security 
deposit or a letter of guarantee from a bank or a non-bank financial institution 
equivalent to the amount of taxes payable, and continue to perform the 
contract.

Article 18	 An operating enterprise that has gone through the formalities for the 
establishment of a manual for processing trade goods may obtain a fascicle 
or a continuation of the manual from the Customs.

Article 19	 Where the contents of the manual for processing trade goods are changed, 
the operating enterprise shall go through the formalities for changing the 
manual within the validity period of the processing trade.

	 Where it is necessary to report to the original examination and approval 
authority for approval, it shall also be reported to that authority for ratification, 
unless otherwise stipulated.
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Chapter III. Import and Export and Processing of Processing Trade Goods
Article 20	 The processing trade goods imported by an operating enterprise may be 

imported from abroad or from areas under special customs supervision or 
bonded supervision, or may be transferred in the form of deep processing 
carry-over.

	 The processing trade goods exported by an operating enterprise may be 
exported overseas or to areas under special customs supervision or bonded 
supervision, or may be transferred out by means of deep processing carry-
over.

Article 21	 An operating enterprise shall go through the customs declaration formalities 
for the import and export of processing trade goods on the strength of the 
processing trade manual, the special customs declaration form for the export 
and import goods under processing trade and other relevant documents.

Article 22	 The goods imported and exported by enterprises through processing trade 
shall be included in customs statistics.

Article 23	 Where a processing trade enterprise carries out deep processing carry-over, 
the transferring enterprise and the transferring enterprises shall declare 
to their respective competent customs offices, and go through the actual 
receipt and shipment and customs declaration procedures. The specific 
administrative provisions shall be formulated and promulgated separately by 
the General Administration of Customs.

	 Under any of the following circumstances, processing trade enterprises shall 
not go through the procedures for carrying forward deep processing:
(1)	 It fails to meet the requirements of customs supervision and is ordered 

by the customs to make rectification within a specified time limit and 
within the rectification period;

(2)	 Failing to submit the verification manual within the time limit;
(3)	 The case has been placed on file for investigation by the customs due to 

suspected smuggling, but the case is not yet closed.
	 Where a processing trade enterprise fails to collect and deliver goods in 

accordance with the provisions of the Customs, it shall not go through 
the procedures for carrying forward deep processing again.

Article 24	 To carry out the outward processing business, an operating enterprise 
shall, in accordance with the relevant administrative provisions on outward 
processing, go through the recordation formalities with the customs within 3 
working days from the date of outward processing.

	 Operating enterprises engaged in outward processing business may not 
resell the processing trade goods to contractors; The contractor may not re-
export the processing trade goods.

	 Where an operating enterprise outsources all its working procedures for 
processing, it shall, while going through the recordation formalities, provide 
the customs with a security deposit or a letter of guarantee from a bank or a 
non-bank financial institution equivalent to the amount of taxes payable on 
the goods exported for processing.

Article 25	 The finished products, surplus materials and parts for outward processing and 
the leftover materials, defective products, by-products and other processing 
trade goods generated in the production process may not be transported 
back to the enterprise after the operating enterprise has gone through the 
relevant formalities with the local competent customs office.
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Article 26	 Where the Customs exercises supervision over processing trade goods, the 
operating enterprises and contractors shall cooperate.

Article 27	 Processing trade goods shall be made exclusively for use.
	 With the approval of the Customs, the business enterprise may exchange 

bonded materials and parts or bonded materials with non-bonded materials. 
However, the materials to be exchanged in series shall belong to the same 
enterprise, and shall follow the principle of the same variety, the same 
specification, and the same quantity and the non-profit-making.

	 Imported bonded materials for processing shall not be exchanged.
Article 28	 Where the processing technology requires the use of non-bonded materials 

and parts, the operating enterprise shall truthfully declare to the Customs in 
advance the proportion, variety, specification, type and quantity of the non-
bonded material and parts to be used.

	 Where an operating enterprise makes a declaration to the customs in 
accordance with the provisions of the first paragraph of this Article, the 
customs shall deduct it from the total consumption of exported finished 
products when writing off.

Article 29	 Business enterprises import materials due to quality defects, specifications 
and models do not conform to the contract and other reasons, where it 
is necessary to return the original supplier for exchange or to export the 
unprocessed bonded materials due to the after-sales service of the processing 
trade export products, the customs declaration formalities may be handled 
directly at the port customs.

	 Bonded imported materials that have been processed shall not be returned 
or exchanged.

Chapter IV. Write-off of Processing Trade Goods
Article 30	 The operating enterprise shall process and re-export the imported materials 

and parts within the prescribed time limit, and report to the Customs for 
verification within 30 days from the date of export of the last batch of 
finished products under the processing trade manual or the expiration of 
the processing trading manual.

	 Where a business enterprise terminates its contract with foreign parties 
ahead of schedule, it shall report to the Customs for verification within 30 
days from the date of termination of the contract.

Article 31	 An operating enterprise shall truthfully declare to the Customs the information 
on imported materials, exported finished products, leftover materials, surplus 
materials, defective products, by-products and unit consumption, etc., and 
submit the relevant documents in accordance with the relevant provisions.

	 Where the business enterprise submits the report to the Customs for 
verification in accordance with the provisions of the first paragraph of this 
Article, and the documents are complete and valid, the customs shall accept 
the report for verification.

Article 32	 The customs may take the form of paper document write-off and electronic 
data write-off, and may go down to the factory for verification when necessary, 
and the enterprise shall cooperate with it.

	 The Customs shall, within 30 days from the date of acceptance of the 
report for verification, cancel it. If the extension is necessary under special 
circumstances, the extension may be extended for 30 days upon approval 
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of the director of the customs directly under the General Administration of 
Customs or the director authorized by him.

Article 33	 Where bonded imported materials or finished products for processing 
trade are converted into domestic sales for some reason, the Customs shall, 
on the strength of the valid approval document issued by the competent 
department for domestic sales, levy duties on bonded materials and impose 
additional interest on tax deferment, unless otherwise provided for.

	 If the imported materials are subject to the restrictive provisions of the State 
on import, the operating enterprise shall also submit the import license to 
the Customs.

Article 34	 If the operating enterprises return the imported materials and parts for 
processing trade out of China for any reason, the customs shall cancel them 
on the strength of the relevant return documents.

Article 35	 Leftover materials, surplus materials, defective products, by-products and 
disaster-affected bonded goods produced in the production process of the 
business enterprise, in accordance with the provisions of the Customs on the 
administration of leftover materials, surplus materials, defective products, 
by-products and disaster-stricken bonded goods of processing trade, the 
customs shall cancel the relevant documents.

Article 36	 If an operating enterprise loses its processing trade manual, it shall report it 
to the Customs in a timely manner.

	 The Customs shall write off the lost processing trade manuals after handling 
them in accordance with the relevant provisions.

Article 37	 For the processing trade manuals that have been written off and concluded, 
the Customs shall issue to the operating enterprises a “Notice of Writing off 
and Concluding Cases.”

Article 38	 Where the business enterprise has gone through the guarantee, the customs 
shall cancel the guarantee according to the relevant provisions after the 
verification is concluded.

Article 39	 The documents for the establishment and write-off of the manual for 
processing trade goods shall be retained for three years from the date when 
the manual is written off and closed.

Article 40	 Where a processing trade enterprise is divided, merged, bankrupt, dissolved 
or otherwise suspended from normal production and business operations, 
it shall report to the customs in a timely manner and complete the customs 
formalities.

	 Where the goods of processing trade are sealed up by the people’s court 
or the relevant administrative law enforcement department, the processing 
trade enterprise shall report to the Customs within 5 working days from the 
date of the sealing up of the goods.

Chapter V. Supplementary Provisions
Article 41	 Violation of these measures, constitutes an act of smuggling, violation of 

customs supervision or other violations of the “Customs Law” by the Customs 
in accordance with the “Customs Law” and “Regulations of the People’s 
Republic of China on the Implementation of Customs Administrative 
Punishment” the relevant provisions shall be dealt with; constitutes a crime, 
be held criminally responsible.
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Article 42	 The meanings of the following terms in these Measures:
	 Processing with supplied materials refers to the business activities in which 

imported materials and parts are provided by overseas enterprises, the 
operating enterprises do not need to pay foreign exchange for import, and 
the processing or assembly is carried out according to the requirements of 
overseas enterprises and only the processing fees are charged, while the 
finished products are sold by the overseas enterprises.

	 The term “processing with imported materials” refers to the business activities 
in which imported materials and parts are paid in foreign exchange by the 
operating enterprises and finished products are sold and exported by the 
managing enterprises.

	 The term “processing trade goods” refers to the imported materials and parts, 
processed finished products and the leftover materials, defective products 
and by-products generated in the process of processing trade.

	 Processing trade enterprises, including operating enterprises and processing 
enterprises registered by the Customs.

	 The term “operating enterprises” refers to all kinds of import and export 
enterprises and foreign-funded enterprises that are responsible for signing 
processing trade and import / export contracts with foreign countries, as 
well as foreign processing and assembly service companies that have been 
approved and obtained business licenses for processing supplied materials.

	 “Processing enterprises” means accepting the entrustment of an operating 
enterprise to be responsible for processing or assembling imported materials 
and parts, and has the legal person status of the production enterprises, and 
the establishment of the operating enterprises, although not have the legal 
personality, but the implementation of relatively independent accounting 
and has handled the industrial and commercial business license (license) of 
the factory.

	 Unit material consumption refers to the quantity of imported materials 
and parts consumed by the processing trade enterprise in processing the 
finished products exported by the production unit under normal production 
conditions, referred to as unit consumption.

	 The term “deep processing carry-over” refers to the business activities of 
processing trade enterprises to transfer the products processed by bonded 
imported materials and parts to another processing trade enterprise for 
further processing and re-export.

	 “Contractor” means an enterprise or individual that signs a processing 
contract with an operating enterprise and undertakes the outsourcing 
processing business entrusted by the operating enterprise.

	 The term “outward processing” refers to the act of an operating enterprise 
that entrusts a contractor to process the processing trade goods and re-
export the processed products within the prescribed time limit.

	 “Write-off” refers to the act of a processing trade business enterprise reporting 
to the Customs for verification on the strength of the prescribed documents 
after processing and re-exporting or going through customs formalities for 
domestic sale, and handling the formalities for lifting the supervision after 
the customs conducts verification in accordance with the relevant provisions.
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Article 43	 The processing trade business conducted by bonded factories shall be handled 
in accordance with the provisions of the Customs on the administration of 
bonded factories for processing trade.

Article 44	 The processing trade business carried out by the bonded processing group 
with imported materials shall be handled in accordance with the provisions 
of the Customs on the administration of bonded processing groups.

Article 45	 A processing trade enterprise that implements network supervision shall 
conduct the processing trade business in accordance with the provisions of 
the Customs on the administration of computer network supervision over 
processing trade enterprises.

Article 46	 Processing trade enterprises conducting processing trade business in areas 
under special customs supervision shall be handled in accordance with the 
relevant provisions of the Customs on the administration of areas under 
particular customs supervision.

Article 47	 The declaration and verification of unit consumption shall be handled in 
accordance with the provisions of the Customs on the administration on unit 
consumption of processing trade.

Article 48	 The provisions of the Customs on the administration of tax rebates after the 
import of goods for processing trade are formulated separately.

Article 49	 These Measures shall be interpreted by the General Administration of 
Customs.

Article 50	 These measures shall come into force on the date of publication. February 
26, 2004 to the General Administration of Customs Order No. 113 issued by 
the General Administration of Customs Order No. 168, No. 195 amended the 
“People’s Republic of China Customs on the supervision of processing trade 
goods” shall be repealed at the same time.

ANNEX 5. � THE MEASURES OF THE PEOPLE’S REPUBLIC 
OF CHINA FOR THE ADMINISTRATION OF 
IMPORT AND EXPORT FOOD SAFETY

Chapter I. General Provisions
Article 1	 For the purposes of ensuring the safety of import and export food and 

protecting the life and health of human beings, animals, and plants, these 
Measures are formulated in accordance with such laws and administrative 
rules or regulations as Food Safety Law of the People’s Republic of China 
(hereinafter referred to as the Food Safety Law) and its implementation 
regulations, the Customs Law of the People’s Republic of China, the Law of 
the People’s Republic of China on Import and Export Commodity Inspection 
and its implementation regulations, the Law of the People’s Republic of 
China on Entry and Exit Animal and Plant Quarantine and its implementation 
regulations, the Frontier Health and Quarantine Law of the People’s Republic 
of China and its implementation details, the Agricultural Product Quality 
Safety Law of the People’s Republic of China, the Special Rules of the State 
Council on Strengthening the Supervision and Management of the Safety of 
Food and Other Products.
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Article 2	 The following activities shall be conducted in compliance with these Measures:
(I)	 Import and export food production and operation activities.
(II)	 The Customs Administration shall implement supervision and 

administration on import and export food producers and operators and 
the safety of their import and export food.

	 The production and operation activities of import and export food additives 
and food-related products shall be subject to the relevant rules of the General 
Administration of Customs.

Article 3	 Regarding the safety of import and export food, the principles of safety first, 
prevention crucial, risk management, whole process control, and international 
co-governance shall be followed.

Article 4	 Import and export food producers and operators shall be responsible for the 
safety of the import and export food they produce and manage.

	 Import and export food producers and operators shall undertake import 
and export food production and operation activities in accordance with any 
international treaty or agreement entered into or acceded to by China and the 
laws, regulations, national food safety standards of China, accept supervision 
and administration in accordance with the law, ensure the import and export 
food safety, be responsible for the society and the public, and assume social 
responsibility.

Article 5	 The General Administration of Customs shall take principal charge of 
supervision and administration on import and export food safety throughout 
the country.

	 The Customs Administrations at all levels shall be responsible for the 
supervision and administration of import and export food safety within their 
respective jurisdictions.

Article 6	 The Customs Administration shall use informatization technology to update 
the supervision and administration level of import and export food safety.

Article 7	 The Customs Administration shall step up publicity and education about 
the import and export food safety, and disseminate food safety laws, 
administrative regulations, and national standards and knowledge on food 
safety.

	 The Customs Administration shall strengthen exchanges and cooperation 
with international food safety organizations, overseas government agencies, 
overseas food industry associations, and overseas consumer associations, 
among others, to create an international co-governance pattern for the 
import and export food safety.

Article 8	 The Customs Administration personnel engaged in the supervision and 
administration on import and export food safety shall possess relevant 
professional knowledge.

Chapter II. Food Import
Article 9	 Imported food shall comply with the laws, regulations, and national food 

safety standards of China and the special requirements of any international 
treaty or agreement entered into or acceded to by China.

	 The imported food, for which the national food safety standards are 
unavailable, shall comply with the requirements of the relevant interim 
applicable standards promulgated by the health authority of the State 
Council.
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	 For food produced with new food raw materials, a health administrative 
permit for new food raw materials shall be obtained from the health authority 
of the State Council in accordance with provisions specified in Article 37 of 
the Food Safety Law.

Article 10	 The Customs Administration shall implement conformity assessment on 
import food in accordance with the laws and administrative regulations on 
the inspection of import and export goods.

	 Import food conformity assessment activities include the assessment and 
examination of the food safety management system of a foreign country 
(region) exporting food to China (hereinafter simply referred to as a foreign 
country (region)), the registration of an overseas production enterprise, the 
importer and exporter record and conformity guarantee, the quarantine 
approval of imported animals and plants, the inspection of an accompanying 
certificate of conformity, the verification of documentation, on-site inspection, 
supervisory sampling inspection, the inspection of import and sales records, 
and a combination of all the miscellaneous items.

Article 11	 The General Administration of Customs may assess and examine the food 
safety management system and food safety status of a foreign country (region), 
and determine corresponding inspection and quarantine requirements 
based on the results of the assessment and examination.

Article 12	 Under any of the following circumstances, the General Administration of 
Customs may initiate an assessment and examination on a foreign country 
(region):
(I)	 A foreign country (region) applies for the export of a class or kind of food 

to China for the first time;
(II)	 A significant adjustment occurs to the food safety, animal and plant 

quarantine laws and regulations, or organizational structure, among 
others, of the foreign country (region);

(III)	 A significant adjustment occurs to the inspection and quarantine 
requirements for a certain class or kind of food applied for by the 
competent authority of a foreign country (region) with China as its 
destination;

(IV)	 A significant outbreak of animal or plant diseases or food safety incidents 
occur in a foreign country (region);

(V)	 The Customs Administration discovers a serious problem in the food 
imported to China and holds that there is an outbreak of animal or plant 
diseases or a potential food safety risk;

(VI)	 Other circumstances necessary for an assessment and examination.
Article 13	 An assessment and examination on the food safety management system 

of a foreign country (region) shall mainly include the assessment and 
confirmation of the followings:
(I)	 Laws and regulations related to food safety and animal and plant 

quarantine;
(II)	 The organizational structure for supervision and administration on food 

safety;
(III)	 The prevailing animal or plant diseases and prevention and control 

measures;
(IV)	 The management and control of pathogenic microorganisms, pesticides 

and veterinary drugs, and contaminants, among others;
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(V)	 Safety and health control in the procedures of food production, processing, 
transportation, and warehousing;

(VI)	 Supervision and administration on export food safety;
(VII)	Food safety protection, traceability and recall system;
(VIII)	 Early warning and emergency response mechanism;
(IX)	 Technical support capabilities;
(X)	 Others relating to the prevailing animal or plant diseases and food safety;

Article 14	 The General Administration of Customs may arrange for experts to conduct 
an assessment and examination in the form of material examinations, video 
inspection, and on-site inspection, among others, or in such a combination.

Article 15	 The General Administration of Customs shall arrange for experts to examine 
the application materials, written assessment questionnaires, and other 
materials submitted by a country (region) subject to assessment and 
examination, and the examination involved covers the materials’ authenticity, 
completeness and validity. Based on the examination of materials, the General 
Administration of Customs may require the competent authority of the 
relevant country (region) to provide the missing information or documents.

	 If a country (region) has passed the examination of materials, the General 
Administration of Customs may arrange for experts to conduct a video 
inspection or an on-site inspection on its food safety management system. The 
competent authority of the relevant country (region) and relevant enterprises 
may be required to take corrective actions on any problems discovered.

	 The relevant country (region) shall provide necessary assistance for 
assessment and examination.

Article 16	 Where a country (region) subject to assessment and examination falls under 
any of the following circumstances, the General Administration of Customs 
may terminate the assessment and examination, and notify the competent 
authority of the relevant country (region):
(I)	 Failing to provide a feedback within 12 months after receiving the written 

assessment questionnaire;
(II)	 Failing to provide supplemented information and materials as 

required within three months after receiving a notice from the General 
Administration of Customs;

(III)	 A sudden significant outbreak of animal or plant disease or a serious food 
safety incident;

(IV)	 Failing to cooperate with the Chinese side in completing a video inspection 
or on-site inspection, or failing to effectively complete corrective actions;

(V)	 Voluntarily applying for termination of the assessment and examination.
	 Under any circumstances in subparagraphs (I) and (II) of the preceding 

paragraph, the competent authority of the relevant country (region), on 
account of a special reason, may apply for deferral, and, upon consent 
by the General Administration of Customs, submit the relevant materials 
within a period determined anew by the General Administration of 
Customs.

Article 17	 After completion of an assessment and examination, the General 
Administration of Customs shall notify the competent authority of a country 
(region) subject to assessment and examination of the assessment and 
examination results.

Article 18	 The General Administration of Customs shall exercise registration 
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administration on overseas production enterprises that export food to China, 
and promulgate a name list of enterprises that have been registered.

Article 19	 An overseas exporter or agent that exports food to China (hereinafter referred 
to as the “overseas exporter or agent”) shall make a filing with the General 
Administration of Customs.

	 A food importer shall make a filing with the Customs Administration in the 
place of his or her domicile.

	 An overseas exporter or agent, or food importer shall be responsible for the 
truthfulness and validity of the materials provided when making a filing.

	 A list of overseas exporters or agents and food importers that have made a 
filing shall be published by the General Administration of Customs.

Article 20	 Where there is a change in the content of the filing, the overseas exporter 
or agent or food importer shall process the modification formalities with the 
filing authorities within 60 days from the change date.

	 Where the information filed by an overseas exporter or agent, or a food 
importer is found to be erroneous, or the content of his or her filing fails to be 
modified in a timely manner, the Customs Administration may order him or 
her to make corrections within a specified period.

Article 21	 A food importer shall establish a food import and sales record system, 
truthfully record the name, net content/specification, quantity, production 
date, production or import lot number, shelf life, the name, address, and 
contact information of the overseas exporter or purchaser, delivery date, and 
other information on food, and keep relevant documents. The records and 
documents shall be kept for not less than six months after the expiration of 
shelf life of food, or for not less than two years after sale in the absence of such 
shelf life.

Article 22	 A food importer shall establish an overseas exporters and overseas production 
enterprises audit system with a focus on examining the following:
(I)	 Formulation and implementations of food safety risk control measures;
(II)	 Insurance that the food complies with the laws, regulations, and national 

food safety standards of China;
Article 23	 The Customs Administration shall conduct supervisory inspections on the 

examination activities conducted by food importers in accordance with the 
law. A food importer shall actively cooperate and truthfully provide relevant 
information and materials.

Article 24	 The Customs Administration may, as needed for risk management, designate 
a port for import and a supervision zone for inspection with respect to import 
food. A list of designated ports and designated supervision zones shall be 
promulgated by the General Administration of Customs.

Article 25	 A food importer or his or her agent shall, in accordance with the law, truthfully 
make a declaration to the Customs Administration when importing food.

Article 26	 The Customs Administration shall, in accordance with the law, implement 
quarantine inspection on the import food subject to entry quarantine.

Article 27	 The Customs Administration shall, in accordance with the law, exercise 
quarantine approval management of the import food subject to imported 
animal and plant quarantine approval . A food importer shall obtain an 
imported animal and plant quarantine permit before signing a trade contract 
or agreement.
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Article 28	 The Customs Administration shall, as needed for supervision and 
administration, conduct an on-site inspection on the import food, which 
includes but is not limited to the following:
(I)	 Whether the means of transportation and storage areas meet the safety 

and health requirements;
(II)	 Whether the container number, seal identification number, the 

content of the marks on the inner and outer packaging, and the actual 
condition of the goods are consistent with the declared information and 
accompanying documentation;

(III)	 Whether the food of animal and plant origin, packaging, and dunnage 
materials fall under the circumstances specified in Article 22 of the 
Regulations on the Implementation of the Law on Quarantining Imported 
and Exported Animals and Plants;

(IV)	 Whether inner and outer packaging complies with the national food 
safety standards, and whether contamination, damage, soak, or leakage 
exists;

(V)	 Whether the labels, marks and instructions on inner and outer packaging 
meet the requirements of laws, administrative regulations, national food 
safety standards, and the rules of the General Administration of Customs;

(VI)	 Whether the perceivable status of food is in its expected condition;
(VII)	Whether the freshness and core temperature of frozen and refrigerated 

food meet the requirements, whether there is a disease, whether the 
temperature of the freezing and refrigeration environment meets the 
requirements of relevant standards, whether the cold chain temperature 
control equipment and facility function normally, and whether 
temperature records meet the requirements. A steaming and cooking 
test may be conducted when necessary.

Article 29	 The Customs Administration shall formulate an annual national import food 
safety supervisory sampling inspection plan and a special import food safety 
supervisory sampling inspection plan and organize their implementation.

Article 30	 The packaging’s, labels, and marks of import food shall comply with the laws, 
regulations, national food safety standards of China, and shall be accompanied 
by an instruction manual in Chinese if the law so requires.

	 For an imported cold fresh meat product, its inner and outer packaging 
shall bear a secure, clear, and legible written identification in both Chinese 
and English, or in Chinese and the language of the export country (region), 
indicating the following: country or region of origin, name of the product, 
registration number of the production enterprise, and production lot number; 
and the outer packaging shall bear the specifications, place of origin (specific 
to state, province, or city), place of destination, production date, shelf life, 
storage temperature, and other information in Chinese, and must indicate 
that the place of destination is the People’s Republic of China, and carry the 
official inspection and quarantine mark of the export country (region).

	 For an imported aquatic product, its inner and outer packaging shall bear a 
secure, clear, and legible written identification in both Chinese and English, 
or in Chinese and the language of the export country (region), indicating the 
following: name of the goods and scientific name, specifications, production 
date, lot number, shelf life, and storage conditions, production method 
(seawater fishing, freshwater fishing, or aquaculture), production area (sea 



144

Research Report on Camel Dairy Market in China

area in the case of ocean fishing, country (region) in the case of freshwater 
fishing, or country (region) where the aquaculture product originates), the 
name, registration number, and address (specific to state, province, or city) of 
each production or processing enterprise involved (including a fishing vessel, 
processing vessel, transport vessel, or an independent cold store), and the 
place of destination must be indicated as the People’s Republic of China.

	 The label of an imported dietary supplement or food for special dietary use 
in Chinese must be printed on the smallest sales package, and shall not be 
affixed thereto.

	 The relevant provisions or stipulations shall be followed if there are any special. 
Labelling stipulations for the inner and outer packaging of import food.

Article 31	 Import food, after delivery to a port, should be stored in the places designated 
or approved by the Customs Administration. Permission must be obtained 
from the Customs Administration if such food needs moving, and necessary 
safety protection measures shall be taken according to the requirements of 
the Customs Administration.

	 The places designated or approved should comply with the requirements 
stipulated in laws, administrative regulations and national food safety 
standards.

Article 32	 Import food in bulk should be inspected at the port of discharge according to 
requirements of the Customs Administration.

Article 33	 Import food shall be permitted to import upon passing the conformity 
assessment by the Customs Administration.

	 The Customs Administration shall issue a certificate of non-conformity 
for the import food failing the conformity assessment by the Customs 
Administration; for the foods of non-conformity involving safety, health and 
environmental protection, the Customs Administration shall send a written 
notice to a food importer and order him or her to destruct or return the food 
involved. For non-conformity of other items, the food shall be permitted 
to import after having met the requirements stipulated in conformity 
assessment by means of technical treatment. For the corresponding import 
food that fails such technical treatment within a prescribed time period or 
still fails to meet the relevant requirements after the technical treatment , the 
Customs Administration shall order the food importer to destruct or return 
the food involved.

Article 34	 In case of any foods with potential safety hazards within the territory of China 
caused by food safety incidents in foreign countries, or the import food 
found to be disqualified during the food supervision and management by 
the Customs Administration, or other issues related to food safety discovered, 
General Administration of Customs and its authorized Customs directly under 
the General Administration, may, based on the results of risk assessment, 
take such control measures as increasing the proportion for supervision and 
sampling inspection on the relevant import food.

	 For the import food found to be non-conforming again by the Customs 
Administration after taking such control measures as increasing the 
proportion for supervision and sampling inspection on the relevant import 
food as prescribed above, or certain evidences showing the significant 
potential safety hazard in the import food, General Administration of Customs 
and its authorized Customs directly under the General Administration, may 
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request the food importer to provide, by batches, the Customs Administration 
with inspection reports issued by the accredited test agency.

	 The Customs Administration should verify such inspection reports submitted 
by the food importer.

Article 35	 General Administration of Customs may, based on the results of risk 
assessment, adopt such control measures as suspending or prohibiting the 
import of relevant food in any of the following cases:
(I)	 Exporting country (region) is subject to a significant epidemic in flora 

and fauna, or to a significant change in food safety system, which affects 
its capability to effectively guarantee the safety of food exported to China;

(II)	 Imported food is contaminated by pathogens of epidemic or evidenced 
to be capable of becoming the media of spreading such epidemics, with 
no possibilities of taking effective sanitary treatment;

(III)	 The imported food for which the control measures specified in the second 
paragraph of Article 34 in these Measures have been implemented by 
the Customs Administration is discovered again to be non-conforming 
in such aspects as safety, health and environmental protection;

(IV)	 Foreign food producers are in serious violation of Chinese laws and 
regulations;

(V)	 Other information shows the significant potential safety hazards in 
relevant food.

Article 36	 When the import food safety risks have been lowered to a controllable level, 
General Administration of Customs and its authorized Customs directly under 
the General Administration, may lift the corresponding control measures in 
the following ways:
(I)	 For the food with control measures taken according to the first paragraph 

of Article 34 of these Measures and for which no more non-conformity 
is found within a prescribed time period and in relevant batches, the 
control measures may be lifted on the basis of risk assessment;

(II)	 For the food with control measures taken according to the second 
paragraph of Article 34 of these Measures, for which the exporting 
country (region) has already taken preventive measures and is capable of 
ensuring the food safety and controlling the risks in epidemics in flora and 
fauna after the risk assessment by General Administration of Customs, or 
no more non-conformity is found within a prescribed time period and in 
relevant batches from the date of the relevant control measures taken, 
the Customs Administration may lift the control measures on the basis of 
risk assessment;

(III)	 For the food under control measures suspended or prohibited from the 
import, for which the competent authorities in the exporting country 
(region) have already taken risk control measures and have met the 
requirements after assessment by General Administration of Customs, 
such measures of suspending or prohibiting the import may be lifted. 
For the food permitted to be imported again, General Administration 
of Customs may, based on the results of assessment, take the control 
measures prescribed in Article 34 of these Measures.

Article 37	 Upon discovering that the import food fails to comply with laws, administrative 
regulations and national food safety standards, or there are evidences 
proving that the import food poses potential hazards to human health, food 
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importers should, based on Article 63 and the third paragraph of Article 94 
of the Food Safety Law, immediately suspend the import, sales and use, 
implement a recall, give a notice to relevant food producers, operators and 
consumers, record the processes of recall and notice, and file a report to the 
local Customs Administration about such recall, notice and response.

Chapter III. Food Export
Article 38	 Producers of export food should guarantee that the export food shall comply 

with the requirements stipulated in the standards of the importing country 
(region) or contracts. The requirements in the international treaties and 
protocols shall also be followed if there are any special clauses in such treaties 
and protocols entered into or acceded to by China Under the circumstances 
that standards in the importing country (region) are unavailable or there are 
no such requirements in the contracts, and there are no relevant requirements 
stipulated in international treaties and protocols entered into or acceded by 
China , producers of export food should guarantee that the export food shall 
comply with Chinese national standards on food safety.

Article 39	 The Customs Administration shall, in accordance with the law, implement 
supervision and management on export food. Measures for supervision 
and management on export food include: recordation of plantations and 
farms for raw materials of export food , recordation of producers of export 
food, verification of enterprises, review of documentation, inspection on site, 
supervision and sampling inspection, inspection at port, notice to foreign 
countries for verification and a combination thereof.

Article 40	 The plantations and farms for raw materials of export food shall submit 
them record to the local Customs Administration, General Administration of 
Customs should uniformly make public a recordation list of the plantations 
and farms for raw materials, and the relevant recordation procedures and 
requirements shall be formulated by the General Administration of Customs.

Article 41	 The Customs Administration shall, by law, supervise the recorded plantations 
and farms for raw materials by such means as review of documentation, 
inspection on site and verification of enterprises.

Article 42	 Producers of export food shall submit their record to the local the Customs 
Administration, and the recordation procedures and requirements shall be 
formulated by the General Administration of Customs.

Article 43	 In case that a foreign country (region) requires registration of Chinese 
producers of export food to export food to its country (region) and requests 
recommendation from the General Administration of Customs, such 
producers must file an application to the Customs Administration in their 
domicile, which should preliminarily review the application and then report 
to the General Administration of Customs.

	 The General Administration of Customs shall, based on the enterprises’ 
credit, supervision and management, and results of preliminary review by 
the Customs Administration in their domicile, organize and carry out the 
external recommendation registration, whose procedures and requirements 
shall be formulated by General Administration of Customs.

Article 44	 Producers of export food should set up a complete and traceable control 
system for food safety and sanitation, guarantee the effective functioning 
of the same and ensure that the export food is produced, processed and 
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stored in consistent compliance with Chinese laws and regulations and 
requirements of safety and sanitation on producers for export food. For any 
special requirements in the relevant laws and regulations of an importing 
country (region) as well as international treaties and agreements, the 
corresponding requirements shall have to be fulfilled.

	 Producers of export food shall set up such systems as suppliers assessment, 
incoming inspection records, production record archiving, ex-factory 
inspection records, export food tracings and non-conforming food disposal. 
Relevant records shall be true and valid and be kept for at least 6 months 
from the expiration date of the food or for at least 2 years for unavailability of 
explicit expiration date.

Article 45	 Producers of export food shall guarantee that the export food is packaged 
and transported according to the food safety requirements.

Article 46	 Producers of export food shall indicate on their transportation packages the 
record number of producer, name of product, batch number and date of 
manufacture.

	 In case of special requirements stipulated by the importing country 
(region) or in the contract, the producers of export food, on the premise of 
guaranteeing that the products are traceable and with approval obtained 
from the Customs Administration directly under the General Administration, 
may modify the information indicated on the packages as mentioned in the 
preceding article.

Article 47	 The Customs Administration shall, within its jurisdiction, supervise and inspect 
the operation of control system for food safety and sanitation by producers of 
export food, including routine supervision and inspection as well as annual 
supervision and inspection.

	 For supervision and inspection, review of documentation, inspection on site 
and audit of enterprises may be adopted, along with export food overseas 
notice for review, supervision, sampling inspection, inspection on site, etc .

Article 48	 Inspection and quarantine on the export food shall be implemented by the 
Customs Administration in the place of origin by law.

	 The General Administration of Customs may, based on facilitation of foreign 
trade and the inspection and quarantine requirements for export food, 
designate other sites for inspection and quarantine.

Article 49	 Producers and exporters of export food shall, in accordance with the 
law, administrative regulations and the provisions stipulated by the 
General Administration of Customs, submit an application to the Customs 
Administration in the place of origin or place of consolidation for supervision 
before declaration for export.

	 The Customs Administration in the place of origin or place of consolidation, 
upon accepting such application, shall, by law, conduct inspection on site, 
supervision and sampling inspection on the export food subject to inspection 
and quarantine.

Article 50	 The Customs Administration shall formulate an annual national schedule for 
supervision and sampling inspection on export food safety, and organize its 
implementation.

Article 51	 For the export food that has met the requirements through on-site inspection, 
supervision and sampling inspection, the Customs Administration shall issue 
relevant certificates and permit it to be exported. In case there is a change in 
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the form and content of such certificates required by an importing country 
(region), modifications may be made accordingly provided that approval is 
obtained from the General Administration of Customs.

	 The Customs Administration shall give a written notice to exporters or 
agents for any non-conformity of export food found during inspection on 
site, supervision and sampling inspection. Such food can still be permitted to 
export after having met relevant requirements through technical treatment, 
and such food that cannot be treated technically or still fails to meet relevant 
requirements after technical treatment is not permitted to export.

Article 52	 When exporting any food, exporters or agents shall, by law, make a truthful 
declaration to the Customs Administration.

Article 53	 The Customs Administration shall check the export food at port, which shall 
not be permitted to export if found to be non-conforming upon inspection.

Article 54	 For export food with safety issues notified by international organizations and 
foreign governments, the General Administration of Customs shall organize 
the verification, and, based on necessity, adjust the proportion of supervision 
and sampling inspection, order the food exporters to submit, by batches, 
inspection reports issued by accredited test agencies to the Customs 
Administration, withdraw the recommendation of registration in foreign 
official competent authorities and take other control measures of the same 
nature.

Article 55	 For export food with safety issues that have already impaired or may impair 
human health and life safety, producers of export food should immediately 
take corresponding measures to avoid and minimize such impairment and 
file a report to the local Customs Administration.

Article 56	 The Customs Administration, for any safety issues discovered during 
supervision and management on the export food, should notify the 
competent authorities of the government both at the same and the superior 
level for food safety.

Chapter IV. Supervision and Management
Article 57	 The General Administration of Customs, based on Article 100 of the Food 

Safety Law, collects and summarizes the safety information about import 
and export food, and sets up a safety information management system for 
import and export food.

	 The Customs Administrations at all levels take charge of collecting and 
sorting out the safety information about import and export food within their 
jurisdictions and designated by the Customs Administration at the superior 
level, and, based on relevant provisions, notify the local governments, relevant 
authorities, institutions and enterprises in their jurisdictions. In case that the 
information notified involves other regions, a notice should be given also to 
the Customs Administration in relevant regions.

	 In addition to the contents required by Article 100 of the Food Safety Law, the 
safety information about import and export food collected and summarized 
by the Customs Administration should also include the information about 
technical measures to trade food in foreign countries. 

Article 58	 The Customs Administration should conduct risk research and judgment on 
the collected safety information about the import and export food, and, based 
on the relevant results, determine the corresponding control measures.
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Article 59	 In case of an outbreak of food safety incidents or epidemics at home and 
abroad that may affect import and export food safety, or any serious food safety 
issues discovered in the import and export food, the Customs Administration 
directly under the General Administration should immediately file a report 
to the General Administration of Customs. The General Administration of 
Customs shall, depending on the developments, release a risk alert, render a 
risk warning notice within the system of the Customs Administration, notify 
the department of the State Council responsible for food safety supervision 
and management, health administrative and agricultural administrative 
departments, and, if necessary, give a risk warning notice to consumers.

	 For the import and export food with a risk warning notice given by the General 
Administration of Customs, the control measures stipulated in Article 34, 
Article 35, Article 36 and Article 54 of these Measures shall be taken according 
to the requirements specified in the risk warning notice.

Article 60	 The Customs Administration formulates an annual national schedule to 
monitor safety risks in import and export food, and collect monitoring data 
and relevant information related to food-borne diseases, food contamination 
and harmful factors in the import and export food in a systematic and 
consistent manner.

Article 61	 In case of an outbreak of food safety incidents in foreign countries that may 
affect the food within the territory of China or uncontrollable risks believed to 
be existing after an assessment, the General Administration of Customs may, 
with reference to international practices, directly release the risk warning 
notice within the system of the Customs Administration or to consumers and 
take the control measures stipulated in Article 34, Article 35 and Article 36 of 
these Measures.

Article 62	 The Customs Administration formulates and organizes the implementation 
of contingency plans against emergencies in import and export food safety.

Article 63	 The Customs Administration, when, performing by law its duties of supervision 
and management on import and export food safety, is entitled to take the 
measures as follows:
(I)	 Access to the site of production and operation for an on-the-spot 

inspection;
(II)	 Conduct sampling inspection on the food produced or managed;
(III)	 Look up and duplicate relevant contracts, bills, accounting books and 

other relevant documentation;
(IV)	 Seal up or detain the food that is evidenced to fail to comply with Chinese 

national standards on food safety, or evidenced for potential safety 
hazards and production and operation in violation of laws.

Article 64	 The Customs Administration shall conduct credit management on the 
importers and exporters by law.

Article 65	 The Customs Administration shall, by law, carry out audit and verification on 
the producers and operators of import and export food as well as recorded 
plantations and farms for raw materials.

Article 66	 Transit food shall comply with the requirements of General Administration 
of Customs for transit goods. Transit food, in the course of transit, shall not 
be unpacked or unloaded from transportation means without approval from 
the Customs Administration, and should be shipped out of the territory by a 
prescribed deadline.
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Article 67	 Producers and operators of import and export food, with any objections to 
the inspection results provided by the Customs Administration, may apply 
for a re-inspection according to provisions on re-inspection of import and 
export goods.

	 The re-inspection may be rejected by the Customs Administration in any of 
the following cases:
(I)	 Test results show microbiological indicators exceed the criteria;
(II)	 Backup samples for re-inspection have expired;
(III)	 Re-inspection on backup samples is made impossible due to other 

reasons.

Chapter V. Legal Liabilities
Article 68	 The record of a food importer, has been modified, and the importer has failed 

to process the change formalities with the Customs Administration according 
to the stipulations, the Customs Administration shall give a warning if the 
circumstances are serious.

	 Any food importer providing false information in the record shall be imposed 
a fine less than RMB 10,000 by the Customs Administration.

Article 69	 Any producers and operators of import and export food in China that fail 
to cooperate with the Customs Administration in inspection on import 
and export food safety, refuse to answer questions and provide materials, 
or provide the answers and materials that are inconsistent with the actual 
conditions, shall be warned or imposed a fine less than RMB 10,000 by the 
Customs Administration.

Article 70	 The Customs Administration, upon discovering the Chinese labels unattached 
to the pre-packaged import food, or Chinese labels attached failing to 
comply with laws, regulations and Chinese national standards on food safety 
during relevant supervision, and the food importer refuses to destruct, return 
or technically treat the food according to requirements of the Customs 
Administration, shall give the food importer a warning or impose a fine less 
than RMB 10,000.

Article 71	 For the import food moved away from the place designated or approved by the 
Customs Administration without its permission, the Customs Administration 
shall give an order for correction, and impose a fine less than RMB 10,000.

Article 72	 For the following violations belonging to “failure to comply with these 
Measures to export food” as stipulated in the third subparagraph, the first 
paragraph, Article 129 of the Food Safety Law, the Customs Administration 
shall, based on Article 124 of the Food Safety Law, render a punishment:
(I)	 Changing without authorization the export food that has been 

supervised and sampled for inspection by the Customs Administration 
with certificates issued;

(II)	 Exporting the food that is adulterated, deceiving or misleading and 
shoddy, and replacing the conforming export food with non-conforming 
one;

(III)	 Exporting the food that is produced by producers of export food that 
have not yet been put on record;

(IV)	 Exporting the food that is produced by unregistered producers of 
export food to the country (region) with requirements for registration, or 
exporting the food that is produced beyond the range of registration of 
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registered producers of export food;
(V)	 The export food produced by producers of export food fails to use, 

according to the stipulations, the raw materials from plantations and 
farms that are put on record;

(VI)	 Producers and operators of export food fall under the circumstances in 
Article 123, Article 124, Article 125 and Article 126 of the Food Safety Law, 
and the export food fails to comply with requirements in the importing 
country (region).

Article 73	 Anyone, violating these Measures and constituting a crime, shall be 
investigated for criminal responsibility by law.

Chapter VI. Supplementary Provisions
Article 74	 For supervision and management on the import and export food safety in 

the customs special supervision areas, bonded supervision zones, market 
purchase and small-scale border trades and fairs among the inhabitants of 
border areas, the relevant provisions stipulated by the General Administration 
of Customs shall be followed.

Article 75	 For supervision and management on the import and export food safety 
involving e-mail, express mail, cross-border e-commerce retail and passengers 
carrying, the relevant provisions stipulated by the General Administration of 
Customs shall be followed.

Article 76	 For non-traded foods such as sample, gift, present, exhibit and aid, duty-free 
foods, foods for public or personal use by foreign embassies and consulates 
in China and personnel thereof to cross border, foods for public or personal 
use by Chinese embassies and consulates in foreign countries and personnel 
thereof, and foods for personal use by personnel of Chinese enterprises in 
foreign countries, the relevant provisions stipulated by General Administration 
of Customs shall be followed. 

Article 77	 The producers and operators of import and export food as referred to in these
	 Measures include foreign producers, foreign exporters or agents that export 

food to China, and food importers, producers of export food, exporters and 
relevant personnel thereof.

	 The foreign producers of import food as referred to in these Measures include 
foreign enterprises engaged in production, processing and storage of export 
food to China. The importers and exporters of import food as referred to in 
these Measures include foreign exporters or agents, and food importers that 
export food to China.

Article 78	 The interpretation of these Measures shall be vested in the General 
Administration of Customs.

Article 79	 These measures shall come into force as of 1 January 2022. The Measures 
for the Administration of Import and Export Food Safety promulgated in 
the form of Decree No. 144 by the former General Administration of Quality 
Supervision, Inspection and Quarantine on 13 September 2011 and amended 
in accordance with Decree No. 184 of the former General Administration 
of Quality Supervision, Inspection and Quarantine on 18 October 2016 and 
Decree No. 243 of the General Administration of Customs on 23 November 
2018, the Measures for the Administration of Inspection and Quarantine of 
Exported Honey promulgated in the form of Decree No. 20 by the former 
State Inspection and Quarantine Administration on 22 February, 2 000 and 
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amended in accordance with Decree No. 238 of the General Administration 
of Customs on 28 April 2018, the Measures for the Supervision and 
Administration of Inspection and Quarantine of Imported and Exported 
Aquatic Products promulgated in the form of Decree No. 135 by the former 
General Administration of Quality Supervision, Inspection and Quarantine 
on 04 January 2011 and amended in accordance with Decree No. 243 of the 
General Administration of Customs on 23 November 2018, the Measures for 
the Supervision and Administration of Inspection and Quarantine of Imported 
and Exported Meat Products promulgated in the form of Decree No. 136 by 
the former General Administration of Quality Supervision, Inspection and 
Quarantine on 4 January 2011 and amended in accordance with Decree 
No. 243 of the General Administration of Customs on 23 November 2018, 
the Measures for the Supervision and Administration of Inspection and 
Quarantine of Imported and Exported Dairy Products promulgated in the 
form of Decree No. 152 by the former General Administration of Quality 
Supervision, Inspection and Quarantine on 24 January 2013,and amended in 
accordance with Decree No. 243 of the General Administration of Customs 
on 23 November 2018 and the Provisions on the Administration of Filing of 
Export Food Production Enterprises promulgated in the form of Decree No. 
192 of the former General Administration of Quality Supervision, Inspection 
and Quarantine on 14 November 2017 and amended in accordance with 
Decree No. 243 of the General Administration of Customs on 23 November 
2018 shall be abolished simultaneously.

ANNEX 6. � AGREEMENT BETWEEN THE GOVERNMENT OF 
THE PEOPLE’S REPUBLIC OF CHINA AND THE 
GOVERNMENT OF MONGOLIA ON THE CHINA-
MONGOLIA BORDER CROSSING AND ITS 
MANAGEMENT SYSTEM

-	 State Party; Mongolia 
-	 Treaty Area; Diplomacy 
-	 Date of publication; 2004.07.05 
-	 Type of Treaty; Agreement 
-	 Place of Signature; Beijing

The Government of the People’s Republic of China and the Mongolia (hereinafter 
referred to as “the Parties”), in order to further consolidate and develop the partnership 
of good-neighbourliness and mutual trust between the two countries and the traditional 
friendship between the two peoples, and to promote economic and trade exchanges 
between the two countries, deem it necessary to conclude a new agreement on the 
China-Mongolia Border Crossing and its Management System to replace the Agreement 
signed in 1991 Agreement between the Government of the People’s Republic of China 
and the Government of the Mongolian People’s Republic on the Border Crossing and 



153

Annex CHAPTER 8

its Management System between China and Mongolia, in accordance with the Treaty 
between the Government of the People’s Republic of China and the Government of 
the Mongolian People’s Republic on the Border Regime and the Treatment of Border 
Issues between China and Mongolia signed in 1988 and the Agreement between the 
Government of the People’s Republic of China and the Government of the Mongolian 
People’s Republic on the Mutual Movement of Citizens between the Parties signed in 
1989 On the basis of the principle of equality and mutual benefit, it is agreed as follows.

Article I	 For the purposes of this Agreement, certain terms used in this Agreement 
are defined as follows
(1)	 “Border Crossing” and “Port” have the same meaning and refer to a 

specific area on both sides of the border between China and Mongolia 
for the entry and exit of persons, means of transportation, goods and 
other articles, including bilateral and international ports.

	 Bilateral port refers to the port that only allows the entry and exit of 
people, means of transportation, goods and other items from China and 
Mongolia.

	 International port refers to allow the two sides of the personnel, third 
countries (regions) personnel, transportation, goods and other items to 
enter and exit the port.

	 The above two ports can be divided into year-round open ports and 
seasonal open ports.

(2)	 “border areas” refers to the cities, counties, banners and counties of 
Mongolia adjacent to the border between China and Mongolia.

(3)	 “border people”, refers to the permanent residents of both sides in the 
border area.

(4)	 “Force majeure” means objective circumstances that cannot be foreseen, 
avoided and overcome.

Article 2
(1)	 The two sides agreed to open the following ports in the border areas of 

China and Mongolia.
	 For the People’s Republic of China for Mongolia
	 (a) Hongshanzui ＿＿＿＿ Taiyang
	 (b) Takshken ＿＿＿＿ Burgan
	 (c) Ulastai ＿＿＿＿ Beitag
	 (d) Laozi Temple ＿＿＿＿ Burghastai
	 (e) Cek ＿＿＿＿ Siberkulun
	 (f) Ganchimadu ＿＿＿＿ Gashusuhaitu
	 (g) Mandula ＿＿＿＿ Hangji
	 (h) Erlianhot (railroad) ＿＿＿＿ Zamyn Ude (railroad)
	 (i) Erlianhot (road) ＿＿＿＿ Zamyn Ude (road)
	 (j) Zhuenga Dabchi ＿＿＿＿ Biqigtu
	 (k) Alshan ＿＿＿＿ Songbeier
	 (l) Ebudurg ＿＿＿＿ Bayankhushu
	 (m) Alakhshat ＿＿＿＿ Habirigar
(2)	 The location, type, opening hours and working hours of the border 

crossing referred to in the first paragraph of this article, specified in 
Annex I.
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Article 3
(1)	 Persons holding “Entry and Exit Permits for the Border Areas of China 

and Mongolia” in accordance with the provisions of paragraph 2 of this 
Article shall enter and leave the country in accordance with the border 
crossings designated on the documents and shall proceed to the 
approved border areas within the authorized period of stay. In case of 
special circumstances, with the consent of the border control authorities 
of both sides, they may enter and exit from other border crossings listed 
in Article 2 of this Agreement which are being opened.

	 Citizens of both sides may also enter and exit from the ports listed in 
Annex I of this Agreement with valid and legal documents in accordance 
with the respective domestic laws and regulations of the two countries 
and the provisions of the relevant international treaties signed or acceded 
to by both sides.

	 Any third country (region) personnel entering or leaving the international 
ports listed in Annex I of this Agreement shall hold valid passports 
and entry visas; if the two sides have signed special agreements with 
the countries concerned, the provisions of the agreements shall be 
implemented; if it is necessary to enter or leave the bilateral ports listed 
in Annex I of this Agreement, they shall hold valid passports and entry 
visas and obtain special permission from the diplomatic agencies of the 
two sides respectively.

(2)	 The “Entry and Exit Permit for the Border Areas of China and Mongolia” 
shall be issued by the competent authorities of both sides, and the scope 
of issuance shall be as follows

	 (a) border people engaged in border trade on both sides (including their 
hired drivers, workers, etc.)

	 (b) Border residents of one side visiting their relatives in the border area 
of the other side

	 (c) Border people invited to participate in activities in other border areas
	 (d) border staff of both sides (except for the personnel of the border 

representative agencies of both sides)
	 (e) border inspection and inspection personnel of both sides.
	 The entry and exit permits for the border areas of China and Mongolia 

are valid for multiple times a year and once every three months. Chinese 
pass in Chinese, Mongolian, English three written in Chinese, Mongolian 
pass in Mongolian, Chinese, English three written in Chinese (see Annex 
II, Annex III for the document pattern and its description).

(3)	 olding the “China-Mongolia Border Area Exit-Entry Permit” entry and 
exit of the two sides, such as children under the age of sixteen years old 
accompanying, should be indicated in the document accompanied by 
the name, gender, date of birth of the children, and paste their recent 
document photo.

	 The accompanying children should not exceed two.
(4)	 The period of stay in the territory of the other party for both parties 

holding the “Exit-Entry Permit for China-Mongolia Border Area” shall not 
exceed thirty days at a time. If there is a genuine need for one holder to 
stay in the other side for more than thirty days, he/she must apply to the 
competent department of the other side for renewal of the permit, which 
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will handle the renewal procedure for him/her. The renewal is limited to 
once and the period will not exceed thirty days.

(5)	 If a person on one side loses his “Entry and Exit Permit for China-
Mongolia Border Area” in the other side, he shall immediately declare to 
the competent department of the other side and leave the country with 
the lost certificate issued by the department (see Annex IV for the lost 
certificate pattern).

(6)	 The two sides have determined the names of the administrative divisions 
of the border areas of China and Mongolia (see Annex V). When the border 
areas of one party are changed due to the adjustment of administrative 
divisions, the other party shall be informed through diplomatic channels 
in a timely manner.

(7)	 Border trade personnel, means of transportation, goods and other 
articles of one party entering the territory of the other party shall travel 
on the routes specified by the competent authorities of both parties and 
unload at the designated cargo yards. The above-mentioned means of 
transportation shall be affixed with signs determined by both sides (see 
Annex VI for the sign pattern).

(8) The management of the entry and exit of persons and means of 
transportation shall be agreed upon by the relevant departments of both 
sides in accordance with this Agreement.

Article IV
(1)	 During the opening of the border crossing, the inspection and inspection 

departments of both sides shall exercise their powers in accordance with 
the laws and regulations of their respective countries. If necessary, the 
inspection and inspection authorities on both sides can simplify the 
inspection procedures to sign a special agreement.

(2)	 The relevant inspection and inspection departments of the border 
crossings between the two sides can be talks, meetings and business 
contacts.

(3)	 The border crossings are closed during the legal holidays of both sides. 
The legal holidays of both sides are as follows

	 Chinese side: January 1, Spring Festival (the first three days of the year), 
May 1 to 3, October 1 to 3.

	 Mongolian side: January 1, Spring Festival (the first two days), March 8, 
June 1, July 11 to 12, November 26.

	 The railroad crossing is executed according to the railroad operation 
schedule of the relevant agreement between the two sides and is not 
restricted by the above holidays and working hours of the crossing.

(4)	 The personnel of the border representative agencies of the two sides 
and their means of transportation, in order to fulfil the powers and 
obligations conferred by the Treaty between the Government of the 
People’s Republic of China and the Government of the People’s Republic 
of Mongolia on the Border Regime and the Treatment of Border Issues 
between China and Mongolia, may pass through the port of entry for 
talks and meetings during closed or non-port working hours (except in 
the case of paragraph 2 of Article 7 of this Agreement).
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Article 5
(1)	 The opening of new border crossings and closing of existing border 

crossings, or changing the location, type, opening hours and working 
hours of the crossings, shall be agreed upon by the Parties through 
diplomatic channels. The agreed documents shall serve as supplementary 
documents to this Agreement.

(2)	 Issues that have not been resolved by the relevant departments of the 
border crossings of the two sides shall be resolved through diplomatic 
channels.

Article 6
(1)	 When the two sides open new border crossings or change the type of 

crossings, they shall provide the necessary infrastructure and create the 
necessary working conditions for the inspection and testing authorities 
of both sides and open them after agreement through diplomatic 
channels.

(2)	 When the relevant departments of the two sides consult on the design 
and construction plan of border crossings, they shall take into account 
the prospects for the development of people, means of transportation 
and cargo flow on both sides.

Article 7
(1)	 Outside the opening hours of the seasonal ports listed in Annex I of this 

Agreement, in case of special circumstances that require temporary 
opening, closing or postponing the opening of the said ports, the 
two sides shall notify each other at least five days in advance through 
diplomatic channels and reach a consensus.

(2)	 For the sake of safeguarding public interest and national security, or due 
to serious natural disasters, major epidemics of infectious diseases and 
plants and animals and the risk of their spread, and other force majeure 
reasons, one party may temporarily close or postpone the opening of 
border crossings or restrict their passage, provided that the other party is 
notified of such situation five days in advance and no later than twenty-
four hours before taking action in case of emergency.

(3)	 Except for the cases stipulated in paragraph 2 of this Article, if either 
Party closes or postpones the opening of the border crossing without 
the consent of the other Party and the other Party suffers losses, it shall 
compensate accordingly.

Article 8	 Persons leaving the country through border crossings shall abide by the laws 
and regulations of the country where they are located while in the territory of 
the other party.

Article 9	 The relevant departments of the two sides, when communicating on the 
border crossing issues, shall carry out the relevant provisions of the Treaty 
between the Government of the People’s Republic of China and the 
Government of the Mongolian People’s Republic on the Border Regime and 
the Treatment of Border Issues between China and Mongolia.

Article 10	 This Agreement shall not affect the issues of rights and obligations arising 
from other international treaties signed by the Parties.

Article 11	 The Parties shall resolve differences arising from the interpretation or 
implementation of this Agreement through diplomatic negotiations.
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Article 12	 During the term of this Agreement, the Parties may amend or supplement 
this Agreement by mutual consent.

Article 13	 The Agreement between the Government of the People’s Republic of China 
and the Government of the Mongolian People’s Republic on the Border 
Crossing and its Management System signed on 24 June 1991 shall be null 
and void as of the date of entry into force of this Agreement.

Article 14	 This Agreement shall enter into force on the thirtieth day after the date of 
the last written notification, subject to the fulfilment by each Party of the 
domestic legal procedures required for the entry into force of the Agreement 
and mutual written notification.

	 This Agreement shall remain in force for ten years. If, six months prior to the 
expiration of this Agreement, either Party does not notify the other Party 
in writing of its request to terminate this Agreement, this Agreement shall 
be automatically extended for a period of five years and shall be renewed in 
accordance with this Law.

	 This Agreement is signed in Beijing on 05 July 2004, in two copies, each in 
the Chinese and Mongolian languages, both texts being equally authentic.

ANNEX I. � THE LOCATION, TYPE, OPENING HOURS AND 
WORKING HOURS OF THE BORDER CROSSING 
BETWEEN CHINA AND MONGOLIA.

1. Hongshanzui - Dayang
The port is located near the boundary marker No. 17 on the border between China and 
Mongolia. The two sides of the border crossing are Fuhai County, Altai Region, Xinjiang 
Uygur Autonomous Region, People’s Republic of China and Sagsai County, Bayan-Ulgii 
Province, Mongolia. The border crossing is a channel for the border talks and meetings 
between China and Mongolia at Hongshanzui and Dayang.

The port is a bilateral seasonal open port. The port is open from June 21 to July 5, August 1 
to 20 and September 1 to 15 every year. During the opening of the port, the working hours 
of the Chinese side are 11:00 to 18:00 Beijing time; the working hours of the Mongolian 
side are 12:00 to 19:00 Ulaanbaatar time.

2. Takshken - Burgan
The port is located near the border marker 124 between China and Mongolia. Both sides 
of the border are Qinghe County, Altai Region, Xinjiang Uygur Autonomous Region, 
People’s Republic of China and Burgan County, Kobdo Province, Mongolia. The border 
crossing is the meeting channel of the border talks between China and Mongolia 
Takshken-Burgan.

The port is an international year-round open port. During the opening period, the 
working hours of the Chinese side are 10:00 to 19:00 Beijing time; the working hours of 
the Mongolian side are 10:00 to 19:00 Ulaanbaatar time (11:00 to 20:00 daylight saving 
time).
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3. Ulastai - North Tag
The port is located near the border marker 163 between China and Mongolia. The two 
sides of the port are Qitai County, Changji Hui Autonomous Prefecture, Xinjiang Uygur 
Autonomous Region, People’s Republic of China, and Burgan County, Kobdo Province, 
Mongolia. The border crossing is a meeting channel for the border talks between China 
and Mongolia at Ulastai - Beitag.

This port is a bilateral seasonal opening port. The opening time of the port is from 
March, May and September every year from 16th to 30th. During the opening period, the 
working hours of the Chinese side are 10:00 to 19:00 Beijing time; the working hours of 
the Mongolian side are 10:00 to 19:00 Ulaanbaatar time (11:00 to 20:00 in summertime).

4. Old Master Temple - Burgastai
The port is located near the boundary marker No. 354 on the border between China 
and Mongolia. Both sides of the port are Balikun County, Hami Region, Xinjiang Uygur 
Autonomous Region, People’s Republic of China and Altai County, Gobi Altai Province, 
Mongolia. The border crossing is a channel for the meeting of the border talks between 
China and Mongolia at Laojiao-Burgastai.

This port is a bilateral seasonal opening port. The opening hours are from February, April, 
June, August, October, and December 11 to 30 every year. During the opening period, the 
working hours of the Chinese side are 10:00 to 18:00 Beijing time; the working hours of 
the Mongolian side are 10:00 to 18:00 Ulaanbaatar time (11:00 to 19:00 in summertime).

5. Ceke - Siberkulun
The port is located near boundary marker No. 572 on the border between China and 
Mongolia. The two sides of the border crossing are Ejin Jinan Banner of Alashan League 
of Inner Mongolia Autonomous Region of the People’s Republic of China and Gurbantes 
County of South Gobi Province of Mongolia, respectively. The border crossing is a meeting 
channel for the border talks between China and Mongolia Cek - Xibekulun.

The port is a bilateral year-round open port. During the opening of the port, the working 
hours of the Chinese side are 8:00 to 17:00 Beijing time; the working hours of the 
Mongolian side are 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 daylight saving time).

6. Ganchi Maodu - Gashusu Hetu
The port is located near the border marker No. 703 between China and Mongolia. Both 
sides of the port are the People’s Republic of China Inner Mongolia Autonomous Region 
Bayannur League Ulaat Central Banner and Mongolia’s South Gobi Province Khan Bogd 
County. The border crossing is a channel for the border talks between China and Mongolia 
Ganqimaudu-Gashusuhaitu.

The port is a bilateral year-round open port. During the opening of the port, the working 
hours of the Chinese side is 8:00 to 17:00 Beijing time; the working hours of the Mongolian 
side is 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 daylight saving time).

7. Mandura - Hangji
The port is located near the border marker No. 757 between China and Mongolia. The 
two sides of the port are the Darhan Maomingan United Banner of Baotou City, Inner 
Mongolia Autonomous Region of the People’s Republic of China and Hatenblaug County, 
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East Gobi Province of Mongolia. The crossing channel is the border between China and 
Mongolia Zamin Shaorong - Hanggai border talks meeting channel.

The port is a bilateral seasonal open port. The opening time of the port is from March, 
May, August, November 16 to 30 every year. During the opening of the port, the working 
hours of the Chinese side is 8:00 to 17:00 Beijing time; the working hours of the Mongolian 
side is 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 in summertime).

8. Erlianhot (railroad) - Zamyn-Ude (railroad)
The port is located near the border marker No. 815 between China and Mongolia, and 
the two sides of the port are Erenhot City of Inner Mongolia Autonomous Region of the 
People’s Republic of China and Zamyn Ude County of East Gobi Province of Mongolia.

The port is an international year-round open port.

9. Erlianhot (road) - Zamyn-Ude (road)
The port is located near the border marker No. 815 between China and Mongolia, and 
the two sides of the port are Erenhot City of Inner Mongolia Autonomous Region of the 
People’s Republic of China and Zamyn Uud County of East Gobi Province of Mongolia. 
The port channel is the border between China and Mongolia Erlianhot - Zamyn Ude 
border talks meeting channel.
The port is an international year-round open port, the weekend normal opening. During 
the opening of the port, the working hours of the Chinese side are 8:00 to 18:00 Beijing 
time; the working hours of the Mongolian side are 8:00 to 18:00 Ulaanbaatar time (9:00 
to 19:00 daylight saving time).

10. Zhunga Dabchi - Biqigtu
The port is located near the border marker 1046 between China and Mongolia. The two 
sides of the port are Xilin Gol League East Wu Zhu Muqin Banner of Inner Mongolia 
Autonomous Region of the People’s Republic of China and Mongolia Erden Chagang 
County of Sukhbaatar Province. The crossing channel for the border between China and 
Mongolia Zhunga Dabchi - Biqigtu border talks meeting channel.

The port is an international year-round open port. During the opening of the port, the 
working hours of the Chinese side for Beijing time 8:00 to 17:00; Mongolian working 
hours for Ulaanbaatar time 8:00 to 17:00 (daylight saving time for 9:00 to 18:00).

11. Alshan - Somber
The port is located near the border marker No. 1382 between China and Mongolia. The 
two sides of the border are Alshan City, Xing’an League, Inner Mongolia Autonomous 
Region, People’s Republic of China and Harahagaul County, Oriental Province, Mongolia. 
The port passage is near the boundary marker 1382 of the border between China and 
Mongolia.

The port is an international seasonal open port. The opening time of the port is from 
June 11 to 30, July 16 to 30, August 16 to September 25 every year. During the opening 
of the port, the working hours of the Chinese side are 8:00 to 17:00 Beijing time; the 
working hours of the Mongolian side are 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 in 
summertime).
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12. Ebdug - Bayanhushu
The port is located near the border marker No. 1423 between China and Mongolia. 
Both sides of the port are Xinbaerhuzuo Banner of Hulunbeier City, Inner Mongolia 
Autonomous Region of the People’s Republic of China and Harahagaule County, Oriental 
Province of Mongolia. The crossing channel is the border between China and Mongolia 
Ebdug - Bayan Hushu border talks meeting channel.

The port is a bilateral seasonal open port. The opening time of the port is from February, 
May, August, and November 1 to 15 every year. During the opening of the port, the 
working hours of the Chinese side are 8:00 to 17:00 Beijing time; the working hours of 
the Mongolian side are 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 in summertime).

13. Alakhshat - Habibiriga
The port is located near the border marker 1495 between China and Mongolia. Both sides 
of the port are Xinbaerhu Right Banner of Hulunbeier City, Inner Mongolia Autonomous 
Region of the People’s Republic of China and Qiaobashan County, Oriental Province of 
Mongolia. The crossing channel is the border meeting channel of China-Mongolia border 
Alakhshat-Habir Riga.

The port is a bilateral seasonal open port. The opening time of the port is from January 6 
to 25 and April 1 to October 31 every year. During the opening period, the working hours 
of the Chinese side are 8:00 to 17:00 Beijing time; the working hours of the Mongolian 
side are 8:00 to 17:00 Ulaanbaatar time (9:00 to 18:00 in summertime).

ANNEX II. � MULTIPLE VALID ENTRY AND EXIT PERMITS 
FOR CHINA AND MONGOLIA BORDER AREAS

Multiple valid China-Mongolia border area entry/exit permit type

Covers Page 1
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Page 2 Page 3

Page 4 Page 5
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Page 6 Page 7

Page 8
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ANNEX III. � ONE-TIME VALID ENTRY/EXIT PERMIT FOR 
CHINA-MONGOLIA BORDER AREAS

A valid China-Mongolia border area entry/exit permit type

Covers Covers2

Pages1 Pages2
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Pages3 Pages4

Covers3

China-Mongolia border area entry/exit permit pattern description
(1)	 The pass specifications for 125mm × 88mm, divided into multiple validity and 

a valid two. The multiple validity of the pass is one year; a valid pass is valid for 
three months.

(2)	 The pass should be affixed with the holder’s photo ID and stamped, and the 
signature of the holder. The document should indicate the name, gender, date 
of birth, occupation, address, reason for exit, port of entry and exit, document 
number, document validity, the name and seal of the issuing authority and the 
date of issue.
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(3)	 The cover of the pass made of Chinese and Mongolian languages.
(4)	 The pass columns in the official language of the parties to fill in, including name, 

gender, occupation, exit reason, port of entry and exit also need to fill in English. 
Involving digital columns are filled in Arabic numerals.

(5)	 Thirty days prior to the launch of the pass, the other party shall be notified 
through diplomatic channels and provided with a sample. If there is a need to 
change the document, it must be approved by both sides through consultation.

ANNEX IV. � PROOF OF LOSS OF ENTRY/EXIT PERMIT FOR 
CHINA-MONGOLIA BORDER AREA

ANNEX V. � NAMES OF ADMINISTRATIVE DIVISIONS IN 
BORDER AREAS

China: Twenty-seven cities, banners, and counties
Inner Mongolia Autonomous Region: Xinbaerhu Right Banner, Xinbaerhu Left Banner, 
Alshan City, Horqin Right Wing Front Banner, East Uzhumuchin Banner, Abaga 
Banner, Sunit Left Banner, Erlianhot City, Sunit Right Banner, Siziwang Banner, Darhan 
Maomingan United Banner, Ulaat Middle Banner, Ulaat Back Banner, Alashan Left 
Banner, Alashan Right Banner, Ejina Banner.
Gansu Province: Su Bei Mongol Autonomous County.
Xinjiang Uygur Autonomous Region: Hami City, Iwu County, Balikun County, Mubi County, 
Qitai County, Qinghe County, Fuyun County, Fuhai County, Altai City, Burqin County.
Mongolian side: thirty-nine counties
Eastern Province: Erenchab County, Choibalsan County, Bayantumen County, Harahagol 
County, Matad County.
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Sukhbaatar Province: Erdenchagan County, Daliganga County, Naren County, Angan 
County, Bayindelegar County.
East Gobi Province: Urgun, Erden, Zamyn-Ude, Ulanbadrakh, Kusugul, Khatenbulagh 
counties.
South Gobi Province: Khanbogd County, Bayan Ovoo County, Nomgen County, Hulmen 
County, Bayindarai County, Noyun County, Gulbantes County.
Bayankhongor Province: Shinkinst County, Bayin Wendur County.
Gobi Altai Province: Erden, Chauket, Altai, Bugat, Tongil counties.
Kobdo Province: Altai, Uyinqi, Bulgan counties.
Bayan-Ulgii Province: Burgan County, Delong County, Altay County, Sagatsay County, 
Zengger County, Ulanhus County.

ANNEX VI.  MEANS OF TRANSPORT SIGN STYLE

Transportation means of sign style

Obverse
Reverse side.                                                                          
No.                                                                                            
Driver’s name                                                                        
License plate number                                                          
Port of entry/exit                                                                  
Expiry date                                                                            
Issuing authority (seal)                                                        

Note:
(1) 	 This sign must be used at the same time with the “China-Mongolia Border Region 

Entry and Exit Permit” held by the driver.
(2) 	 If this sign is lost, it should be immediately registered to the local authorities of the 

other party when it is in the territory of the other party.



CONTACT INFORMATION

 � Food and Agriculture Organization of the United Nations, 
UN House, United Nations Street-14, Sukhbaatar District,  
Ulaanbaatar-14201, Mongolia

  +976-11-310248
  fao-mn@fao.org
  www.fao.org/mongolia

© FAO, 2022


